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I. NOTICE OF REQUEST FOR INFORMATION 

 
The purpose of this Request for Information (RFI) is to solicit interest from entities 
(Promoters) in the operation of the Quarry Amphitheater (QA), located at the University 
of California, Santa Cruz (UCSC). 
 
This RFI package will be available to download online at Student Success, Dean of 
Students, and Real Estate Services and will remain available through the due date. 
 
Incorporated within this RFI are: 
 

● Attachment I: Contract Documents 
● Attachment II: Operational Services Provided 

 
Proposals must be received no later than 5:00 PM on January 10, 2020 and should 
conform to the submittal requests within the Request for Information (RFI) documents. 
Proposals must be submitted in electronic format only and sent by email to both 
contacts identified below.  
 
All questions regarding this RFI shall be submitted to UCSC’s sole points of contact 
listed below.  Questions or clarifications on the RFI requirements must be submitted in 
writing no later than 5:00 PM on December 9.  
 
UCSC will respond to questions or requests for clarification with an addendum to this 
RFI. Addenda to the RFI will be posted online with the RFI package at the following 
locations: Student Success, Dean of Students, and Real Estate Services. The final 
addendum will be issued no later than 5:00 PM on December 9.  
 
CONTACTS: 
 

Lucy Rojas 
Assistant Vice Chancellor and Chief of Staff 
Division of Student Success 
larojas@ucsc.edu 
831-239-9330 

 
and 
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Nikki Vamosi 
Interim Director 
Real Estate Services - Physical Planning Development & Operations 
nvamosi@ucsc.edu 
831-459-1840  

 
Responses to RFI are subject to the California Public Records Act. As such, confidential 
or proprietary information should not be included in your response. Responders are 
solely responsible for any and all expenses that may be associated with responding to 
this RFI.  
 
Significant RFI Dates: 
 

 Time Date Location 

Submission Deadline 5:00 PM January 10, 2019 Electronic 
Submission 

Mandatory Tour (if 
Promoter has not 
previously visited the 
QA.) 

9:00 AM - 12:00 
PM 

December 17, 2019 On-Site @ QA 

Selection N/A January 2020 Electronic 
Communication 

 
 
All responses are due by January 10, 2020 at 5:00 PM. Electronic submittals (via PDF 
attached to an email) are required. Please submit to both larojas@ucsc.edu and 
nvamosi@ucsc.edu.  
 

II. ABOUT THE CAMPUS 
 

A. About UC Santa Cruz 
 
UCSC is a public university like no other in California, combining the intimacy of a small, 
liberal arts college with the depth and rigor of a major research university. 
 
UCSC is internationally recognized as a university with high impact research and a 
strong commitment to teaching and public service. It is a unique campus with over 
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2,000 acres set at the base of the Santa Cruz Mountains. Expansive views of both the 
redwood forest and Monterey Bay makes the campus one of the most spectacular 
settings in higher education. UCSC embraces its principles of community values, 
including being open, caring, just, diverse, disciplined, purposeful, and celebrative. 
 

 
 

B. About The Quarry Amphitheater  
 
The QA is located on the University of California, Santa Cruz campus, a public 
institution of higher education which has been part of the Santa Cruz community for 
over fifty years. It is an iconic, magical space nestled in the Santa Cruz Redwoods, 
positioned to become the region’s most influential venue.  

A major renovation completed in October 2017 expanded the venue seating capacity to 
2,600 audience members, placing the QA as the largest outdoor venue with fixed 
staging and seating in Santa Cruz County. Its unique asymmetrical design nestled in a 
redwood landscape makes for a setting that is best appreciated in person.  

The QA is part of an exclusive family of concert venues that exist throughout the United 
States. It shares this reputation with venues like Red Rocks Amphitheater in Colorado, 
Sigmund Stern Recreation Grove in San Francisco and the Gorge Amphitheater in 
Washington. 
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The QA will be outfitted to provide concessions, food, and beverages. Parking is 
available at various campus parking lots and a detailed parking and wayfinding plan is 
under development to ensure a comprehensive guest experience, from the parking lot 
to the venue. Guest bathrooms are provided through portable services, and the 
producing partner will have various options available, from basic services to high-end.  

Compensation for the QA will include access to a full inventory of venue equipment and 
resources, including a load bearing, 36 foot roof structure, tables, chairs, stanchions, 
pop up tents, and other items. The QA stage area is accessible via a designated service 
road. The QA is open to exploring with the prospective partner possible models for the 
stage management function. 

 

 
 
 
III. GUIDING PRINCIPLES AND GOALS 

 
A. Quarry Amphitheater Guiding Principles 

 
UCSC seeks to maximize the use of the QA as a welcoming space, which embraces 
and celebrates connectivity through hosting performers and world-renowned public 
speakers. This will be accomplished by:  
 

● Maintaining the QA and its beauty at the highest level. 
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● Managing the space in a safe,effective, and environmentally sustainable manner, 
ensuring every event is carried out methodically. 

● Programming the space so its multi-use spirit reflects the needs of the campus 
and the local community. 

There are several desired characteristics of a Promoter: 

● Demonstrated ability to maximize events at the QA that are responsive to 
market/audience demand. 

● Familiarity with executing major events in an environmentally responsible 
manner, ie: reducing waste, energy use and water. 

● Familiarity with  facility operations and management of a theater of similar scale 
and complexity. 

● Sound fiscal health and financial sustainability, supported by a viable business 
plan.  

● Desire to actively partner with UCSC, and collaborate with the City of Santa 
Cruz, to support the success of the QA as an important event destination.  

● Supports UCSC’s values around diversity, equity, inclusion, sustainability, and 
public service.  

● Can comply with UCSC policy and other public policies, laws, and requirements 
in a collaborative and cooperative manner.  
 

B. Goals for the Quarry Amphitheater Contract  
 
The goals for the QA contract include establishing a partnership with a Promoter that 
will celebrate the values of UCSC and honor the historic and iconic nature of the QA, 
while creating unique opportunities to gather in community.  
 
Additionally, UCSC seeks a contract that will generate revenue during the summer 
performance season, through the event production and sales of concessions, food and 
beverages. The revenue must be sufficient to maintain the QA’s annual operating costs 
for staffing, maintenance, and programming to ensure that it is sustained for future 
generations of UCSC students and community members.  
 
 
IV. SCOPE OF SERVICES 
 
Roles and responsibilities are itemized below: 
 
University Provided Services: 
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The following services will be coordinated and managed by UCSC alone and are 
non-negotiable: 
 

● Security - security will be provided by a UCSC approved security company and 
the UCSC Police Department; both entities are seasoned, know the venue 
intimately, and are close partners with the QA production team. 

● Ticketing - ticketing services through a reliable, industry leader.  Please note that 
UCSC is obligated to a 5% admission tax through the City of Santa Cruz, and 
this fee will be applied at the point of ticket sales to the audience member.  

● Parking - UCSC will provide all traffic control and manage all on-campus parking 
operations. 

● Production Management - The QA will retain and provide production manager 
control for all events and will provide input on labor, loading and other operational 
needs, as they arise. The General Manager will actively participate in the 
financial reconciliation process for all events.  

● Repairs and maintenance to the QA - this includes the entire facility, including the 
36 foot load bearing roof structure. 

● Grounds maintenance and clean-up - this will be provided by UCSC staff and 
includes waste/recycling/compost clean-up and repairs.  

● All custodial requirements to the QA - this will be provided by UCSC staff and 
includes trash collection and disposal.  

● Fire code compliance - this will be provided by the UCSC Fire Marshal.  
● On-site first aid services; the university’s standing practice is to contract with 

Rock Med, a specialized industry partner providing first aid for concerts and 
special events. 

● Professionally trained events staff, stage hands, and scene technicians, who 
know the QA venue and will provide exceptional customer service to guests. 
Staff will provide a curated guest experience from the moment they purchase 
their ticket to the moment the last song is performed and they walk back to their 
vehicle through the beautiful Redwoods. 

 
Promoter Provided Services: 
 
UCSC seeks a Promoter who will provide the following: 
 

● Serve as the lead in booking the talent. UCSC will maintain the first right of 
refusal on performers that the Promoter seeks to book with. 
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● Coordinating and fulfilling all artist relations requirements, such as hotel 
accommodations, ground transportation, food and beverage service (utilizing 
UCSC approved vendors for food and beverage).  

● Completing all marketing and promotion for concerts and events. 
● Promoter and Promoter’s approved vendors will file its own ABC permits with the 

state as needed and will provide UCSC copies of permits to ensure compliance.  
● Work with UCSC to establish a safety plan with regard to emergency and 

evacuation procedures.  
 
Flexible Services: 
 
The QA is open to exploring with the prospective Promoter possible models for the 
following functions and operations: 
 

● Stage management 
● Concessions 
● Production vendors such as sound, light, and video 

 
A. Statement of Purpose and Objectives 

 
Statement of Purpose: 
The QA seeks a non-exclusive partnership to produce concerts during the Summer 
2020 and Summer 2021 performance season. The QA seeks to produce up to 14 
concerts during the Summer 2020 performance season. The QA is open to increasing 
the number of concerts produced during the 2021 season and beyond, and may be 
open to a multi-year exclusive contract in the future. 
 
Objectives: 
There will be a maximum of Two Thousand Six Hundred (2,600) general admission 
tickets  sold or distributed for the QA with total capacity of the theatre not to exceed Two 1

Thousand Seven Hundred (2,700). Total capacity shall include sold tickets, 
complimentary tickets, press passes, and all production and artistic personnel. 
 
Each summer Performance Season will begin four (4) days after the end of 
commencement ceremonies (around mid-June) and end on the Sunday before Move-In 
weekend of each academic year (around the third week of September).  Exact 
Performance Season and performance dates to be outlined in the final contract. 

1 For the summer performance season 2020, all tickets sold will be general admission, non-reserved. 
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No concerts will be held on holidays observed by the University during the 2020 
performance season (Independence Day and Labor Day). UCSC may consider 
amending this provision in summer 2021 performance season. 

Amplified Sound shall not start earlier than 11:00 AM and sound checks will be no 
longer than one hour (up to 90 minutes total if there are two acts). 

For consecutive day concerts, there is a two day limit. The University and the Promoter 
will agree to the performance season schedule in advance. 

Aerial and/or proximate displays of fireworks, and any open flames are prohibited in the 
theatre by order of the State Fire Marshal.  

There shall be a maximum decibel limit established for amplified concerts, not to  
exceed limits set forth by the University. 
 
Event parking will primarily be located within the East Remote Parking Lot and East 
Remote Overflow 5. Core West Parking Structure, the North Perimeter or alternate lots 
may be assigned as overflow parking on an as-needed basis and per availability. Staff, 
Artists and Production parking will be assigned on a per show basis.  
 

B. Scope of License 
 
The following provisions describe the scope of the license: 
 

● The license will be a non-exclusive, two year license, for the defined performance 
season only, with an option to extend. 

● Termination for convenience with 20 calendar days notice for University.  
● The Promoter must comply with all University insurance requirements.  
● Compliance with the following policies must be adhered to:  Fair Wage, Title IX, 

Sustainability practices, UC Smoking Policy, Clery Act, and CANRA. 
● The Partner must be responsive and take corrective action on any potential 

violations of University policy, City Ordinances, etc. and will operate as a “good 
neighbor” with the local Santa Cruz Community. 

 
V. CONTRACT AND FEES 
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A. Contract Documents 
 
Each respondent must agree to the terms and conditions found in the contract document, 
attached as Attachment I.  
 

B. Compensation 
 
Performance Fee 
The QA requires compensation that is equivalent to $10,000 or 10% of gross ticket 
sales, whichever is higher, on a per event basis. 
 
Operating Fees 
The QA estimates the following costs associated with each performance. Costs are 
categorized into operational areas and reflect maximum anticipated costs associated 
with the production of an event. For a full list of what services are included in each 
operational category, please see Attachment II. The Promoter will be expected to 
comply with the requirements outlined in Attachment II.  The General Manager will 
coordinate with the Promoter to calculate actual costs and conduct a final reconciliation 
of expenses. The QA requires that the summer performance season actual expenses 
be settled by December 15 each year for the previous summer.  

 
 

 Cost 

Operational Area Maximum Anticipated Costs 

VENUE, ADMISSION, SAFETY OPERATIONS $22,439 
VENUE, ADMISSION, SAFETY OPERATIONS 
(with beer & wine service) $28,680 
SITE & LOBBY OPERATIONS $11,719 
PRODUCTION $10,822 
ARTIST RELATIONS $1,092 
PARKING OPERATIONS $4,658 

Total Cost $50,730/$56,971* 
*Costs represent total without beer & wine service ($50,730) and with beer & wine service ($56,971) 
 
Security Deposit 
The QA requires that the Promoter submit a performance proposal to the University no 
later than thirty (30) days in advance of the event date for University approval with an 
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initial deposit of $5,000.  The University shall review and provide an estimate of 
operating expenses. Upon approval, Promoter shall provide University with a second 
deposit of $5,000 and 50% of the estimated operating expenses, no less that 30 days 
prior to the scheduled event. Within fourteen (14) days after the event, University will 
perform a settlement of the ticket revenue and retain the remaining 50% of the 
Performance Fee plus a 15% operating expense contingency fee and release the 
remaining ticket revenue to the Promoter. By December 15th, University will perform a 
reconciliation of the actual expenses for all events and invoice or refund the Promoter 
as needed.  
 
Annual Increases 
The Performance Fee will be subject to annual CPI increases on the anniversary date of 
the operating agreement, no less than 4%. 
 
VI. PROPOSAL REQUIREMENTS 
 
The submittal packet should include:  
 

A. Cover Letter.  This document shall serve to confirm your intent to submit a 
proposal for the requested services in this RFI.  It should include the name of 
firm, address, URL of primary website. It should also identify a primary contact 
for the submittal, with telephone number and email.  
 
Within the cover letter, you should indicate your ability to execute the required 
contract documents, attached as Attachment I, without modification and ability to 
comply with insurance requirements, as noted within the contract documents.  
 
The cover letter should also include your executive summary, describe your 
vision of the partnership you would like to see forged with UCSC, and with the 
community, regarding your production of events at the QA. The summary should 
include how your proposed Business Plan for the facility promotes the QA’s 
Guiding Principles and Goals.  

 
B. Operational Structure and Governance. Respondents should include a brief 

synopsis of their firm’s history, background, and service experience. If the 
Promoter is a partnership or collaborative of several firms, adequate descriptions 
must be provided of each partnering or collaborating firm, including descriptions 
of each partner’s or collaborator’s role in the project, with particular emphasis on 
the role of the lead firm. 
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C. Experience and Qualifications. Respondents should include a description of your 

firm’s specific experience or qualifications in the management and maintenance 
of live entertainment facilities. Provide clear documentation of your firm’s 
expertise and financial ability to produce events at the QA and to provide and 
sustain the programming plan and/or rental strategy proposed. List the personnel 
who would assume key leadership positions, including a brief bio and their 
respective tenure in the firm. Provide an organization chart with a list of proposed 
staffing, including position titles and head count information.  
 

D. Business Plan Outline. Respondents must provide an outline of their plan for 
producing events at  the QA, including but not limited to:  Programming, talent 
booking and management, marketing and audience development activities. 
Respondents must provide a detailed budget for the term of the agreement. 
When estimating personnel costs, refer to the section on Wage Requirements for 
wage policies. Also, explicitly state all key assumptions used to develop the 
budget.  

 
E. Programming. Describe the mix of performances and artists envisioned for the 

QA and what organizations or types of organizations will be providing the talent. 
How will artists be selected? Describe outreach activities and plans to reach a 
broad-based audience that includes the local community.  
 

F. Schedule.  Provide a proposed schedule which meets UCSC’s requirements as 
outlined in this RFI.  Address milestones and a breakdown of the tasks 
necessary to achieve those milestones, which culminates in successful delivery 
of the proposal. Additionally, the respondent shall describe methods for ensuring 
work efforts remain on schedule and clearly indicate any foreseen challenges 
achieving such.  

 
G. Financial Documents. Attach your firm’s financial statements for the two most 

recently completed fiscal years. If more than one firm, please include financial 
statements for each member of the consortium.  
 

H. References. Respondents are requested to provide 3 to 5 references that can 
attest to their experience and/or qualifications for the objectives outlined in the 
RFI. Please list the following information on references: contact person, title, 
organization/company name, phone number and email address; and brief 
description of the responder’s association with the reference.  
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I. Site Visit/Tour. Respondents are required to conduct a site visit and tour of the 

QA during the RFI submission timeline.  Please contact the identified contacts to 
schedule the site visit/tour. 
 

 
VII. PROPOSAL SUBMISSIONS AND EVALUATION PROCESS 
 

A. Question, Inquiries and Addenda 
 

Lucy Rojas 
Assistant Vice Chancellor and Chief of Staff 
Division of Student Success 
831-239-9330 
larojas@ucsc.edu 
 

and  
 
Nikki Vamosi 
Interim Director 
Real Estate Services - Physical Planning Development & Operations 
831-459-1840 
nvamosi@ucsc.edu 

 
B. Submission Instructions 

 
Submit the completed packet via email to Lucy Rojas, larojas@ucsc.edu and Nikki 
Vamosi, nvamosi@ucsc.edu, by 5:00 PM on January 10, 2020. Submissions must be 
submitted electronically only.  
 

C. Evaluation 
 

After an evaluation process, the University may choose to pursue all, some or none of 
the submissions at the University’s sole discretion. The University may also choose to 
facilitate an alternate model or terms based on information received through the RFI 
submissions. Upon completion of the RFI process, a recommendation will be made by 
the University as to next steps for the QA. 
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The University is interested in exploring the full continuum of options for events at the 
QA. The award of any resulting contract will be made in conformance with applicable 
University of California policies and California law. 

 
D. Additional Information  

 
Any proposal that has not followed the requirements of this RFI, does not meet 
minimum requirements or takes exception to the UC contract terms may be eliminated 
from further consideration. 
 
ATTACHMENT I: Contract Documents 
 
ATTACHMENT II: Operational Services Provided 
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LICENSE AGREEMENT 

 

 

THIS AGREEMENT (“Agreement” or “License”) is made and entered into by and between 
_____________ (“Promoter” or “Promoter” ) and THE REGENTS OF THE UNIVERSITY OF CALIFORNIA, a 
California corporation (“University” or “Licensor”) (individually “Party” and together “Parties”) as of the 
latest signature date below (“Effective Date”). 

 

RECITALS 

A. WHEREAS, University is the owner of certain real property located primarily at 1156             

High Street, Santa Cruz, in the State of California, which includes the Quarry Amphitheater (“Quarry               

Amphitheater” or “Premises”); 

 
B.  WHEREAS, University conducts a program of events in the Quarry Amphitheater open to 

students, faculty, staff, and the general public; and  
 
C. WHEREAS, University seeks to engage Promoter for the purpose of presenting certain 

events in its Quarry Amphitheater; and  
 
D. WHEREAS, the Promoter desires to license the Quarry Amphitheater and will provide 

artists, technical services, and personnel necessary to present such events in accordance with the terms 
and conditions set forth below in this Agreement; 

 
C. WHEREAS, the University desires to enter into such an Agreement with Promoter and 

assist Promoter in providing the public with premium events at the Quarry Amphitheater.  
 
NOW, THEREFORE, in consideration of the foregoing and for other good and valuable 

consideration, the receipt and sufficiency of which are hereby acknowledged, the Parties hereby agree as 
follows: 

 
1. PREMISES.  
 

1.1 License Grant.  University grants to Promoter and its agents and contractors a 
non-exclusive, revocable license to enter upon the Premises solely for the Use (defined below), together 
with the right of ingress and egress to and from the Premises, subject to the terms and conditions herein. 
University hereby reserves the right to change all elements of the Premises in its sole discretion. 
 

1.2 Condition of Premises.  Promoter hereby accepts the Premises in the condition existing 
as of the License Commencement Date subject to all Applicable Laws, title matters, covenants and 
restrictions or record, and requirements governing and regulating the use of the Premises, and accepts 
this License subject thereto and to all matters disclosed thereby and by any exhibits attached hereto. 
Promoter acknowledges that neither University nor any agent of University has made any representation 
or warranty as to the present or future suitability of the Premises for the conduct of Promoter’s business.  
 

1.3 Construction and Alterations.  Promoter shall not make any alterations, improvements, 

 



 

installations, additions, or changes in, on or about the Premises, during the License Term with the 
exception of temporary staging and tenting structures unique to individual events that have obtained 
pre-approval by the University Fire Marshal,  General Manager, Campus Inspector and approved by the 
Campus Building Official. 

 
2. USE.   
 
Promoter will use the Premises solely for event performances, as described below: 
 

2.1 Performance Season.  The Performance Season is defined as the annual time period 
commencing 72 hours after the end of commencement ceremonies in June (exact date in June to be 
determined each year) and 72 hours before Move-In weekend in September (exact date in September to 
be determined each year).  
 

2.2 Performance Dates. During each Performance Season, University shall make available the 
Quarry Amphitheater to Promoter  for the dates and times as to which the Parties mutually agree upon, 
all in accordance with the provisions set forth in this Agreement (each, a “Performance Date," and 
collectively, the “Performance Dates"), with the following limitations: 
 

No concerts will be held on holidays observed by the University during the 2020 performance 
season (Independence Day and Labor Day) no more than 14 performances may be held.  Holiday 
performance dates may be proposed to the University for the summer 2021 performance season, 
and it is possible more than 14 performances may be held,  but is not guaranteed. For 
consecutive day concerts, there is a two day limit.  

 
Notwithstanding anything in this Agreement, all Performance Dates and performers shall be subject to 
the prior written approval of the University, in its sole discretion.  Each Party shall communicate to the 
other any performance holds or confirmations to the calendar as soon as such holds or confirmations are 
known.  
 
University will inform Promoter of available dates for the subsequent Performance Season as soon as               

possible.  

 
2.2 Popular Music and Entertainment.  The University shall provide to Promoter the right to 

present popular music and entertainment performances during each Performance Season as set forth in 
this Article 2 and Appendix A - Time and Manner Guidelines (“Appendix A”) to this Agreement.  For 
purposes of this Agreement,  "popular music and entertainment performances” is defined as and shall be 
limited to, the following categories of performances: rock and roll; country western; rhythm and blues; 
blues; new age; new wave; folk; bluegrass; soul; adult contemporary; electronic;  adult oriented rock; 
jazz; fusion; ska; reggae; acoustic; modern rock; world music; hip hop; and live comedy. All performance 
artists are subject to the University’s prior written approval and approval must be obtained before 
Promoter markets the performance artist.  

 
To the extent a dispute exists or arises regarding whether a performance, event or individual 

performer (or group of performers) falls within the preceding categories, such dispute shall be resolved 
by the University in its absolute sole discretion.  
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2.3 Time and Manner Guidelines. Promoter may request exceptions from the Time and            

Manner Guidelines set forth in Appendix A to this Agreement. All such requests shall be made to the                  

University in writing when Promoter presents a Performance Date proposal to the University and shall set                

forth the specific reasons for such request by Promoter. University shall consider any such request on a                 

case-by-case basis and shall have absolute discretion to approve or deny any such request.  

 

2.4 Non-Exclusive Use. University reserves the right to present events itself and enter into             

agreements with other organizations for the presentation of events during the Performance Season.  

 

3. TERM AND TERMINATION.  
 

3.1 Term.  The term of this Agreement shall commence on the Effective Date and shall 
continue through December 31, 2021 (the “Term”).  The Promoter shall be responsible, non-exclusively, 
for performances at the Quarry Amphitheatre for the 2020 and 2021 Performance Seasons, exact dates 
of which will be designated by the University in accordance with Section 2.2.  For the avoidance of doubt, 
Promoter shall not be responsible for events presented by the University itself or events presented by 
another organization the University has contracted with.  For all purposes under this License, all 
references to the License Term shall include any and all Extended Terms, as defined below, if applicable.  
 

3.2 Termination.  University may terminate this License for convenience, without cause, with 
twenty (20) calendar days prior written notice.  In the event Promoter breaches any of its obligations 
under this License, University shall send Promoter written notice specifying the nature of such breach. 
Promoter shall have five (5) calendar days from the receipt of such notice within which to cure such 
breach.  If more time is reasonably required for Promoter to cure, then Promoter shall notify the 
University in writing of its proposed schedule for performance and commence performance of a cure 
within such five (5) day period; thereafter, Promoter shall diligently proceed to completion but shall take 
no longer than ten (10) days to complete cure of breach.  If Promoter fails to cure or to commence cure 
within such ten (10) day period, then University shall have the right to terminate this License immediately 
upon written notice of termination to Promoter.  University shall have all rights and remedies available 
under California law, including, but not limited to, actions for damages and specific performance, for any 
breach of Promoter’s obligations hereunder.  
 

3.3 No Options to Extend the License Term.  There are no options associated with this 
Agreement. Upon mutual written agreement, University and Promoter may extend the license term. 

 
3.4 Delay in Possession.  If for any reason University cannot provide access to the Premises 

to Promoter on the License Commencement Date, the University shall not be subject to any liability 
therefor, nor shall such failure affect the validity of this License or the obligations of Promoter hereunder 
or extend the term hereof, but in such a case, Promoter shall not be obligated to pay Performance Fees 
(defined below) until access to the Premises is provided to Promoter. 
 
4. COMPENSATION 
 

4.1 Performance Fee and Process.  Promoter shall pay University as compensation $10,000 
or 10% of gross ticket sales, whichever is higher, on a per event basis (“Performance Fee”). The 
Performance Fee will be subject to annual increases as provided in Addendum 3.  The Performance Fee 
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and Operating Expense process is described below: 
 

a. No later than thirty (30) calendar days before each Performance Date, Promoter shall 
prepare and deliver to University, for University’s approval, a summary of the proposed performance 
(“Performance Proposal”) with a $5,000.00 deposit (“Initial Performance Deposit”).  The Performance 
Proposal shall include a summary of the proposed artist(s), performance time, estimate of projected 
attendance, and the details of any additional University services required for such an event and summary 
of any concession requirements. All performance artists are subject to the University’s prior written 
approval.  

 
b. Within five (5) business days after receipt of the Performance Proposal, University shall 

review and approve, reject or propose modifications to the Performance Proposal.  In the event the 
University approves the Performance Proposal, University shall deliver to Promoter an estimate of the 
Performance Fee and costs for any additional services (“Estimated Operating Expenses”), as defined in 
Article 4.3 below. Upon receipt of the University’s approval, Promoter shall provide within three (3) 
business days 50% of the Estimated Operating Expenses to University and an additional $5,000.00 
(“Second Performance Deposit”). In the event the University proposes modifications to the Performance 
Proposal, Promoter shall respond within three (3) business days to confirm or reject the proposed 
modifications.  In the event the proposal is rejected, the University will return to the Promoter the Initial 
Performance Deposit. Each Party shall work to keep University costs to a minimum and immediately 
notify each other in the event of any unexpected event requirements or demands.  

 
c. Within fourteen (14) calendar days after the event, University will perform a settlement 

of the ticket sale revenue, in accordance with Article 4.4 below. In the event 10% of ticket sale revenue 
owed to University is less than $10,000, University will retain the Initial Deposit and Second Deposit and 
no additional ticket sale revenue will be owed to the University.  In the event 10% of ticket sale revenue 
owed to the University is more than $10,000, University will retain the additional amount owed to the 
University in excess of the Initial Deposit and Second Deposit.  

 
d. Operating Expense Contingency.  Regardless of whether 10% of gross ticket sales is more 

than $10,000, the University will also retain an additional 15% from the total gross ticket sale revenue as 
an Operating Expense contingency (“Operating Expense Contingency”). For the avoidance of doubt, 15% 
of total gross ticket sales is calculated prior to deduction of the Performance Fee.  Once the University’s 
Performance Fee and Operating Expense Contingency have been subtracted from the ticket sale revenue, 
the remainder will be released to the Promoter.  

 
e. As described in more detail in Article 4.2, by December 15th of the current year, the 

University’s General Manager will calculate actual Operating Expenses and conduct a final calculation of 
expenses (“Reconciliation”). The Reconciliation will include all of the Promoters approved events for the 
performance season.  In the event actual Operating Expenses exceed the paid Estimated Operating 
Expense and Operating Expense Contingency, University will invoice the Promoter for the additional 
amount owed, which shall be due within thirty calendar days from invoice.  In the event the actual 
Operating Expense are less than the paid Estimated Operating Expense and Operating Expense 
Contingency, University will refund the Promoter the difference, to be paid within thirty calendar days 
from the date of notice.  
 

4.2  Reconciliation. Promoter shall be financially responsible for all Operating Expenses, as 
defined below, incurred by the University in association with Promoter’s Use of the Premises. Promoter 
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shall reimburse University for actual operating costs calculated as chargeable to Promoter based upon 
Promoter’s Use (including but not limited to electrical usage in the event a meter is not installed), as 
reasonably determined by the University.  

 
Promoter will be invoiced the then current re-charge rate for any fees, which shall include but are 

not limited to services provided by Information Technology Services, Environmental Health and Safety, 
Physical Planning Development and Operations, Transportation and Parking Services, Fire Department 
and Police Department, or by any other University unit, as needed.  

 
The University’s General Manager will coordinate with the Promoter to calculate actual costs and 

conduct a final calculation of expenses annually, the Reconciliation. University requires that 
Reconciliation of the actual expenses for the Performance Season be completed by December 15 each 
year for the previous summer. 

 

4.3 Operating Expenses.  Operating Expenses are defined as, without limitation: (i) campus 
recharge rates associated with the operation, maintenance or repair of the Premises; (ii) electricity, costs 
of maintaining, repairing and replacement of electrical systems serving Promoter’s Use or Promoter’s 
equipment and any other costs not separately chargeable to Promoter; (iii) janitorial, maintenance, 
security, life safety and other services in association with Promoter’s Use of the Premises; (iv) repair and 
replacement, resurfacing or repaving of paved areas, sidewalks, curbs and gutters (except that any such 
work which constitutes a capital improvement shall be included in Operating Expenses) located in the 
Premises or located adjacent to the Premises; (v) landscaping, ground keeping, management, operation, 
and maintenance and repair of all public, private and parking areas in or adjacent to the Premises;  (vi) 
materials, supplies, tools and rental equipment used in association with Promoter’s Use of the Premises; 
(vii) license, permit and inspection fees and costs associated with Promoter’s Use of the Premises; (viii) 
legal, accounting and other professional services for the Premises, including costs, fees and expenses of 
contesting the validity or applicability of any law, ordinance, rule, regulation or order relating to the 
Premises. 

 

4.4 Ticket Sales. For all events scheduled by Promoter pursuant to this Agreement,             

Promoter shall utilize a web based industry proficient ticketing service for all events scheduled by               

Promoter, to be selected by the University in its sole discretion,. University shall have approval of                

“On-sale dates and times” (i.e., the first date of public sale of the event). In all other aspects, Promoter                   

shall manage all ticket sales for events and shall be responsible for reporting, accounting, and ticket                

inventory. In no case shall University be liable for forged or counterfeit tickets, or any sum in excess of                   

the amount actually received from the sale of tickets. There will be a maximum of Two Thousand Six                  

Hundred (2,600) tickets sold or distributed for performances with total capacity of the Amphitheater not              

to exceed Two Thousand Seven Hundred (2,700). Total capacity shall include sold tickets, complimentary             

tickets, press passes, and all production and artistic personnel. 

 
4.5 Security Deposit.  Promoter shall deposit with University upon execution of this 

Agreement a security deposit of $10,000.00 for Promoter’s faithful performance of Promoter’s 
obligations hereunder (the “Security Deposit”).  If Promoter fails to pay Performance Fees or other 
charges due hereunder, or otherwise defaults with respect to any provision of this License, University 
may use, apply or retain all or any portion of the Security Deposit for the payment of any Performance 
Fees or any other charges in default or for the payment of any other sum to which University may 
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become entitled by reason of Promoter’s default, or to compensate the University for any loss or damage 
which University may suffer thereby.  If University so uses or applies all or any portion of the Security 
Deposit, Promoter shall within ten (10) days after written demand therefor, deposit with University an 
amount sufficient to restore the Security Deposit to the full amount hereinabove stated. Promoter’s 
failure to restore the Security Deposit to the full amount shall be a breach of this License.  If the 
Performance Fees shall, from time to time, increase during the License Term, Promoter shall thereupon 
deposit with University additional funds to increase the Security Deposit so that the amount of the 
Security Deposit held by University shall at all times bear the same proportion to current Performance 
Fees as the original Security Deposit bears to the original Performance Fees set forth herein.  University 
shall not be required to keep the Security Deposit separate from its general accounts.  
 
If Promoter performs all of Promoter's obligations hereunder, the Security Deposit, or so much thereof as 
has not been applied by the University pursuant to the terms hereof, shall be returned, without payment 
of interest or other increment for its use, to Promoter (or, at the University's option, to the last assignee, 
if any, of Promoter’s interest hereunder) promptly after Promoter has vacated the Premises at the 
expiration of the License Term.  No trust relationship is created herein between University and Promoter 
with respect to the Security Deposit.  
 

4.6 Late Payment.  Promoter hereby acknowledges that late payment by Promoter to 
University of Performance Fees and other sums due hereunder will cause University to incur costs not 
contemplated by this License, the exact amount of which will be extremely difficult to ascertain.  Such 
costs include, but are not limited to, processing and accounting charges.  Accordingly, if any installment 
of Performance Fees or any other sum due from Promoter shall not be received by University or 
University's designee within ten (10) days after receipt of notice of such amount due, then, Promoter 
shall pay to University a late charge equal to 6% of such overdue amount.  The parties hereby agree that 
such late charge represents a fair and reasonable estimate of the costs University will incur by reason of 
late payment by Promoter.  Acceptance of such late charge by University shall in no event constitute a 
waiver of Promoter's default with respect to such overdue amount, nor prevent University from 
exercising any of the other rights and remedies granted hereunder.  In the event that a late charge is 
payable hereunder, whether or not collected, for three (3) consecutive installments of Performance Fees, 
then Performance Fees shall automatically become due and payable quarterly in advance, rather than 
monthly, notwithstanding any other provision of this License to the contrary.   Notwithstanding anything 
contained herein to the contrary, late charges shall not be payable to the extent such payment would 
violate any applicable usury or similar law.  
 

4.7 Fee  for Violation of Cleaning Responsibilities.   If Promoter operates the Quarry 
Amphitheater in a manner that causes the University’s clean up responsibilities, anywhere on campus in 
an association with a Performance associated with this Agreement, to exceed reasonable expectations, as 
determined by the University in its sole discretion, Promoter shall be subject to a fine of a minimum of 
$1,000 per incident, exact amount to be determined by the University in its sole discretion.  
 

4.8 Cancelation. In the event the Promoter cancels the event after the University has 
provided approval of the Performance Proposal, neither the Initial nor Second Performance Deposit will 
be refundable.  University will refund the Estimated Operating Expenses minus any costs already 
expended by the University in accordance with the Settlement requirements found in Article 4.2 above.  

5.  SERVICES  
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5.01 University Services Included in Performance Fee. University agrees to furnish to Promoter            

the following, which are included as part of the Performance Fee at no additional cost to the Promoter,                  

except as specifically noted below:  

 

a. Maintaining the Premises in good and proper condition suitable for performances as            

contemplated hereby, including customary set-up of the theatre, as described in the            

attached Exhibit B, Quarry Amphitheater Equipment Inventory. In the event that Promoter            

requests services in excess of Exhibit B, University may either refuse compliance, or after              

due notice, charge Promoter for additional costs arising from compliance with Promoter's            

requests.  

 

b. Such stage equipment in the possession of University and readily available for use.             

University warrants that all staging equipment is in compliance with applicable codes,            

regulations, and best industry practice, Promoter shall be solely liable for any and all              

damages the result from Promoter's use, or sub-contractor’s use, of the staging            

equipment in connection with the Quarry Amphitheater. The cost of furnishing additional            

stage equipment requested by Promoter shall be paid by the Promoter.  

 

c. University shall designate a person to be known as the General Manager at the              

University's expense, who shall oversee, or shall delegate oversight of, all event            

operational decisions related to performance operations. The General Manager shall          

have, or shall delegate, final decision-making authority over all on site decisions related             

to concert operations. The General Manager, or delegate, shall be present at each setup              

and performance that occurs pursuant to this Agreement. 

 

d. General Manager, or delegate, shall also oversee all facility maintenance, custodial           

services, refuse management, and fixed equipment repairs at each event.  

 

e. University's parking lot(s) for use by Promoter with the following restrictions: 

i. The Promoter must purchase an annual contractor/vendor permit for access at           

the then current rate, this cost is not included in the Performance Fee.             

Additionally, all event attendees will be required to comply with University           

parking regulations, which includes purchasing a parking pass. All vehicles parked           

on campus without a valid, UCSC-issued parking permit during enforcement          

hours are subject to citation. Permit requirements and enforcement hours are           

posted at parking lot entrances and at TAPS.ucsc.edu/pdf/parking-map.pdf. 
 

Ii. The Promoter will utilize (3) principle lots to use for general audience visitor             

parking: The East Remote Parking Lot, Core West Parking Lot and North Perimeter             

Parking Lot. Alternate lots may be assigned as overflow parking on an as-needed             

basis and per availability. The Promoter will include all parking instructions as            

part of its marketing and advertising promotional material. The Promoter will be            
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responsible for reserving parking lots for production vehicles, including oversized          

trucks, busses and heavy equipment, vendor vehicles, artists vehicles, shuttles,          

VIP lots, essential staff and crew. These lots will be assigned on a per show basis                

by the General Manager. Promoter is responsible for paying for all appropriate            

directional and wayfinding signage. Promoter will not independently produce and          

post any directional wayfinding material without prior approval by the General           

Manager. All posting of directional and wayfinding signage will be coordinated by            

the General Manager and Promoter. 

 

Iii. Designated parking lots or areas shall be used solely for the parking of vehicles              

unless explicit approval is provided by the University. Tailgating is prohibited in            

campus parking lots. Tailgating shall be defined as the use of any item (including              

tables, chairs, free-standing canopies or umbrellas, awnings attached to         

recreational vehicles, coolers, barbeques, grills, games, generators, televisions,        

sound systems, food or drink, food or drink preparation or serving equipment, or             

other items as identified by the University or their designees) for the purpose of              

an outdoor gathering by one or more people prior to, during or after a scheduled               

campus event. 
 

5.02 University Services Subject to Settlement. The following services shall be provided by the             

University, however, are not included in the Performance Fee and shall be subject to the calculation of the                  

Settlement as set forth in Article 4 of this Agreement:  

 

a. University Police Officers or licensed event security as required by the University. Security             

services are required for each performance that occurs pursuant to this Agreement, in             

sufficient numbers, provided, and that such security personnel shall be subject to the             

approval, direction, and control of University police. General Manager shall provide to the             

Promoter, a plan that indicates University’s intended deployment of such security services            

no less than seven (7) days prior to each Performance Date to which such plan relates; 

 

b. Custodial and grounds services before, during, and after each performance as needed to             

support the University’s zero waste and other operational sustainability goals per the            

University of California Sustainable Practices Policy found here:        

https://policy.ucop.edu/doc/3100155/SustainablePractices; 
 

  c. Parking Office and parking spaces adjacent to the Quarry Amphitheater for each            

Performance, valued  at $20 per parking space for purposes of the Settlement Amount; 

Parking attendants as required by the University; 

 

d. Stage Hands and ushers as required by the General Manager or as requested by the               

Promoter; 

 

8 

https://policy.ucop.edu/doc/3100155/SustainablePractices


 

e. Medical on site team as required by the University; 

 

f. Installation of staging equipment (including lighting, sound, rigging and scaffolding as           

needed) in accordance with applicable codes and regulations; 

 

g. Dumpsters and trash, recycling and compost collection as appropriate at the discretion of             

the University.  

5.03 Services to be provided by the Promoter. Promoter agrees to provide at its own cost               

and expense such services, equipment, information and materials as are listed below and subject to               

compliance with University policy:  

a. Booking artists/performers, this includes technical and hospitality needs of the artists,           

including overnight accommodations, ground transportation costs to and from the          

venue. 

b. Staffing for on site ticket office services, including sales, complimentary tickets,  

and Will Call; 

 

c. Promoter's house staff, who will work at the direction of the General Manager. 

 

 d. Catering; 

 

e. All promotion, marketing and advertising. 

 

f. All artists relations and talent hospitality. 

 

g. Non-food concession, University reserves the right to approve in advance all proposed            

non-food concessions and require a revenue split agreement.  

 

H. Promoter will prepare a report covering the noise monitoring activity of performance            

within ten (10) working days after the performance, containing overall data on the event,              

including number of attendees, parking, trash generation, concessions, security, medical          

and acoustical data. This report will be kept on file with University along with other               

pertinent event information for each performance.  

 

5.04 Seasonal Operations Plan. Prior to each Performance Season, University’s General Manager            

shall meet with the Promoter to assign each Party's staffing assignment and responsibilities for the               

upcoming Performance Season. If necessary, the Parties shall meet periodically during the Performance             

Season to review such staffing assignments and responsibilities. 

 

5.05 Public Safety Plan. Prior to each Performance Season, University’s General Manager shall              
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meet with the Promoter to establish a training program that shall be attended by all of Promoter's                 

personnel involved in medical, fire, earthquake, and other emergency and evacuation procedures to             

establish a clear plan and procedures to be followed by all personnel in the event of any emergency.                  

Promoter warrants that all of Promoter's staff, representatives, agents, and contractors have been             

instructed and trained with respect to the Quarry Amphitheater emergency and evacuation procedures.  

 

6.  PROMOTER COVENANTS 

 

6.01  Discounts and Programs for UCSC Staff, and Faculty.  

 

a. Subject to Artist approval, Promoter shall offer a discount off the regularly priced ticket              

to registered UC Santa Cruz students, staff and faculty during each Performance Season. Promoter shall               

indicate each event that shall be subject to the student discount and the level of discount for each such                   

event at the time that such an event is booked.  

b. Subject to Artist approval and University policy, Promoter shall, in conjunction with the             

Division of Student Success, provide UC Santa Cruz students, faculty, and staff the opportunity to               

purchase tickets to each event that occurs at the Quarry Amphitheater pursuant to this Agreement prior                

to the general public. Promoter shall indicate each event that shall be subject to this presale for each                  

such event at the time that such an event is booked.  

c. The University shall develop, in coordination with the Promoter, a formal program for             

qualified University students to work for Promoter in various capacities at the Quarry Amphitheater,              

during the term of this Agreement.  

 

6.02 Ticket Prices and Surcharges. Whenever possible and to the extent that Promoter is in               

such control, Promoter shall use commercially reasonable efforts to ensure that ticket prices for              

performances that occur pursuant to this Agreement continue to be lower than ticket prices at similar                

events at comparable venues.  

 

6.03    Sustainability Practices.  

 

a. Promoter shall provide and utilize only locally compostable cups, utensils, plates, and             

biodegradable waste bags throughout the Quarry Amphitheater, for any use for which the provision of               

such items is under the control of the Promoter.  

 

b. Promoter shall ensure maximum use of the recycling containers provided by University             

throughout the Quarry Amphitheater. University shall measure the usage of recycling containers            

throughout the Quarry Amphitheater. 
 

c. Promoter shall ensure maximum use of the compost service provided by the University              

for all areas under the control of the Promoter, including, but not limited to, all backstage and catering                  

areas. University shall measure the usage of compost service throughout the Quarry Amphitheater. 
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d. Promoter shall place signage on all Zero Waste station containers, to be provided by               

University at Promoter’s expense, and throughout the Quarry Amphitheater, subject to prior University             

review and approval, including backstage areas, that will include: (i) information regarding which             

commonly used items go in which container; (ii) information regardingUC and UCSC Zero Waste goals,               

practices and programs, both at the Quarry Amphitheater and elsewhere, (iii) Zero Waste educational              

campaign materials; and (iv) materials deemed timely and relevant to address common contaminants             

originating from events. 

 

e. Promoter shall post information on its website that indicates the methods of public,             

rideshare and sustainable transportation that may be utilized to travel to the Quarry Amphitheater.  

6.04 Sponsorships. In the event Promoter desires to solicit sponsorships, it shall request prior              

University approval, no later than thirty (30) business days prior to the scheduled sponsored event. This                

includes sponsorships with a corporation, business, individual, organization, or other commercial entity            

(each, a "Sponsor”) for the purpose of supporting an event or events at the Quarry Amphitheater (each, a                  

"Sponsorship’) with some consideration, which may include, but is not limited to, direct contributions of               

money. University may approve or deny sponsorship requests in its sole discretion.  

 

a. All net income received in connection with each Sponsorship solicited by Promoter will             

be distributed evenly between Promoter and University (50% to Promoter and 50% to University). For               

purposes of this section, the terın "net income" shall mean (i) all amounts actually received by Promoter                 

in connection with each Sponsorship, less (ii) all costs and expenses related to the Sponsorship activation                

responsibilities of Promoter in connection with such Sponsorship. These costs and expenses include all              

out-of-pocket costs necessary to implement the sponsorship such as complimentary tickets and handling             

fees, advertising costs, signage costs, sponsorship program costs, and other like expenses as well as a fee                 

of 15% of the net after all expenses payable to the entity bringing in the sponsorship, but only to the                    

extent that such Sponsorship activation responsibilities have been mutually approved by University and             

Promoter in advance in writing. At the discretion of University, University may require Promoter to               

document all Sponsorship activation expenses by actual copies of receipts or paid invoices.  

 

b. Promoter shall be solely responsible to implement all Sponsorship activation          

responsibilities. Each Sponsorship solicited by Promoter shall be governed by a separate agreement             

between the Promoter and the relevant Sponsor. In no event shall any such Sponsorship agreement               

incur any obligations upon University, including financial obligations, other than the obligations of the              

part of University to (i) permit internal Quarry Amphitheater signage bearing the name of such Sponsor,                

and (ii) the use of University approved Quarry Amphitheater name as otherwise set forth in this                

Agreement (iii) any other responsibilities as mutually agreed in writing. 

 

c. Specifications for all signage construction and placement in connection with each  

Sponsorship, and any other use of a Sponsor's name in connection with, or related to, the Quarry                 

Amphitheater shall be submitted to the University for University's prior written approval. The cost of               

installation and construction, including electrical power, if necessary, shall be at the sole expense of               
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Sponsor and Promoter. No materials, flyers, banners, posters or other Sponsorship materials may be              

posted at the Quarry Amphitheater without a prior agreement in writing between Promoter and Sponsor               

related to such Sponsorship.  

 

6.05 Reproduction of Performances. Without the written permission of University, Promoter           

shall not authorize the commercial reproduction or recording of any performance(s) or portion(s) thereof              

by Artist, Promoter, or any other person either through still photography, motion picture filming,              

broadcasting, recording, Internet or other electronic transmission, radio, television, or any other device.             

Promoter and University shall use reasonable efforts to prevent the unapproved or unlicensed             

photography, filming, broadcasting, recording or reproduction by radio, cell phones or personal recording             

devices, television, or any other media, of the performance(s) or any portion(s) thereof. University shall               

not be responsible or liable for a violation of this provision by a third party,  

7.  INDEMNIFICATION 

7.01 Promoter Obligation. To the maximum extent allowed by law, Promoter shall indemnify,             

defend and hold harmless (with counsel approved by University), University, University's directors,            

officers, agents, employees, consultants, and any person or entity working under any of them (hereinafter               

collectively “Indemnities”) from and against all claims, demands, actions, causes of action, obligations,             

costs, expenses, damages, interest, losses and liabilities of any kind, arising out of this Agreement,               

including but not limited to damages, interest, losses, or liabilities caused, or asserted to have been                

caused, in whole or in part, by:  

a. Breach of contract, act or omission, negligence, or other misconduct of Promoter, its             
contractors, subcontractors, officers, agents, employees, consultants, or any person         
or entity under Promoter’s direction or control or the direction of control of             
Promoter’s contractors, subcontractors, officers, agents, employees, consultants, in        
association with this Agreement.  

b. The condition of the Project site (including any of the Work) at any time when the                
project site, in whole or in part, is in the control of Promoter, its contractors, its                
subcontractors, officers, agents, employees, consultants in association with this         
Agreement.  

  
The obligation to indemnify, defend and hold harmless shall apply irrespective of the negligence              
of Indemnitees; but the obligation to indemnify, defend and hold harmless shall not apply in the                
event of the sole negligence of Indemnitees. The obligation to indemnify, defend and hold              
harmless shall not be limited by any assertion or finding that the Indemnitees are liable by reason                 
of a non-delegable duty. The University agrees to provide Promoter with prompt notice of any               
such claim or action and to permit Promoter to defend any claim or action, and that the                 
University will cooperate fully in such defense. The University retains the right to participate in               
the defense against any such claim or action, and the right to consent to any settlement, which                 
consent will not unreasonably be withheld.  

8. INSURANCE 

 
a. Promoter’s Insurance. Promoter, at its sole cost and expense, and its subcontractors shall insure its                
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activities in connection with this License and obtain, keep in force, and maintain insurance as follows: 
 
i. Commercial Form General Liability Insurance (contractual liability (including indemnification         
obligations) included) with minimum limits as follows: 
 
a. Each Occurrence $2,000,000 
b. Products/Completed Operations Aggregate $4,000,000 
c. Personal and Advertising Injury $2,000,000 
d. General Aggregate $4,000,000 
 
If the above insurance is written on a claims-made form, it shall continue for three (3) years following                  
termination of this License. The insurance shall have a retroactive date of placement prior to or                
coinciding with the commencement of the Term of this License. 
 
ii. Business Automobile Liability Insurance for owned, scheduled, non-owned, or hire automobiles           
with a combined single of not less than one million dollars ($1,000,000) per occurrence. 
 
iii. Property Insurance, Fire and Extended Coverage Form in an amount sufficient to reimburse             
Contractor for all of its equipment, trade fixtures, inventory, fixtures and other personal property located               
on or in the Premises including leasehold improvements hereinafter constructed or installed. 
 
iv. Workers' Compensation as required by California law 
 
v. Excess Insurance: $5,000,000 
 
vi. Blanket Employee Dishonesty Insurance with minimum limits of $100,000 per Occurrence. This            
coverage shall extend to provide coverage to funds and/or property held by Promoter on behalf of                
University. 
 
vii. Liquor Liability Coverage with minimum limits of $1,000,000 per occurrence. The coverages             
required herein shall not limit the liability of Promoter. 
 
viii. Such other insurance in such amounts which from time to time may be reasonably required by                
University against other insurable risks relating to performance. 
 
The coverages referred to under (i) and (ii) of this section shall include University as an additional insured.                  
Promoter, upon the execution of this License, shall furnish University with certificates of insurance              
evidencing compliance with all requirements. Certificates shall provide for thirty (30) days (ten [10] days               
for non-payment of premium) advance written notice to University of any material modification, change              
or cancellation of the above insurance coverages.  
 
b. Waiver of Subrogation. Promoter hereby waives any right of recovery against University due to              
loss of or damage to the property of Promoter when such loss of or damage to property arises out of an                     
act of God or any of the property perils included in the classification of fire or extended perils (“all risk” as                     
such term is used in the insurance industry) whether or not such perils have been insured, self-insured, or                  
non-insured. 
 
c. Waiver and Release / Limitation of Damages. PROMOTER AGREES AND ACKNOWLEDGES THAT            
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UNIVERSITY, ITS DIRECTORS, OFFICERS, EMPLOYEES, AGENTS (COLLECTIVELY, THE “RELEASED PARTIES”),          
SHALL NOT BE LIABLE UNDER ANY CIRCUMSTANCES FOR ANY CONSEQUENTIAL, INDIRECT, SPECIAL OR             
PUNITIVE DAMAGES OR LOSS OF OR INJURY TO PERSONS, PERSONAL PROPERTY, OR INJURY TO OR               
INTERFERENCE WITH Promoter’S BUSINESS INCLUDING, WITHOUT LIMITATION, LOSS OF PROFITS OR           
CONSEQUENTIAL DAMAGES HOWEVER OCCURRING AND INCLUDING, BUT NOT LIMITED TO, THOSE           
OCCURRING THROUGH OR IN CONNECTION WITH OR INCIDENTAL TO: 
 

i.ANY FAILURE TO SUPPLY ANY UTILITIES, OR ANY OTHER SERVICE WHICH UNIVERSITY HAS AGREED TO 

PROVIDE OR MAY PROVIDE; 

ii.ANY SURGES OR INTERRUPTIONS IN ELECTRICITY, INCLUDING BUT NOT LIMITED TO PUBLIC SAFETY 

POWER SHUTOFFS; 

iii.THE CONDITION OF THE PREMISES; 

iv.THE FAILURE OF OR INTERRUPTIONS IN SERVICES OF ANY TELEPHONE OR TELECOMMUNICATIONS LINES, 

WIRES, CABLES OR ANY SERVICE OR EQUIPMENT (COLLECTIVELY THE “RELEASED CLAIMS”). 

 
PROMOTER FURTHER AGREES AND ACKNOWLEDGES THAT IN NO EVENT SHALL THE RELEASED PARTIES             
BE LIABLE OR RESPONSIBLE TO PROMOTER WITH RESPECT TO ANY OF THE RELEASED CLAIMS, AND               
PROMOTER HEREBY WAIVE AND RELEASE, AND COVENANT NOT TO SUE THE RELEASED PARTIES WITH              
RESPECT TO ALL OF THE RELEASED CLAIMS FOR THE BENEFIT OF THE RELEASED PARTIES. PROMOTER               
ASSUMES ALL RISKS IN CONNECTION WITH THE RELEASED CLAIMS AND PROMOTER’S USE OF THE              
PREMISES.  
 
d. Lien Free Condition. Promoter shall not cause or permit any liens to be placed against the                
Premises or against University's other property as a result of Promoter’s exercise of rights under this                
License. In the event of the filing of any such liens, Promoter shall promptly cause such liens to be                   
removed.  In no event shall such lien removal require more than thirty (30) days.  
 
e. Subcontractor Insurance. Promoter’s subcontractors shall, at its expense, purchase and maintain           
in full force and effect such insurance as will protect itself and University from claims, such as for bodily                   
injury, wrongful death, and property damage, which may arise out of or result from the services or work                  
required by Promoter in association with this Agreement, whether such work is done by Promoter or by                 
any subcontractor, by anyone directly or indirectly employed by any of them, or by anyone for whose                 
acts any of them may be liable. The amounts of such insurance and any additional insurance                
requirements are as specified above in this Article 8. 

9.  USE OF UNIVERSITY’S NAME  

 

The names “University of California, Santa Cruz”, "UCSC”, and, “Quarry Amphitheater," shall not be used               

to sponsor or to be tied with any commercial product or company, or for the purpose of fundraising or the                    

solicitation of sponsorship, without University's express prior written consent. There shall be no sign,              

banner, advertising, or solicitation materials placed on University's property without University's prior            

written permission. Additionally, Promoter understands and acknowledges that "University Trademarks"          

includes the name “University of California," any abbreviation thereof or other trade name, trademark, or               

logos, which represents the University, its products or services. The University Trademarks are protected              

by federal and California laws. Promoter shall not use the name of the University of California, or any                  
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abbreviation thereof, or any name of which "University of California" is a part, or any trademarks of the                  

University, in any commercial context, such as may appear on products, in media (including web sites) and                 

or print advertisements in cases when such use may imply an endorsement or sponsorship of Promoter,                

its products or services. All uses of the University's name and trademarks must first receive the prior                 

written consent of The Regents of the University of California through the UCSC University Relations               

department in accordance with the State of California Education Code, Section 92000. 

 

9.01. Advertising. Unless otherwise expressly authorized in writing, the only reference to the             

University of California to be included in any promotional material related to performances under this               

Agreement shall be “The Quarry Amphitheater, University of California, Santa Cruz” and “In Association              

with the Quarry Amphitheater" or the “Quarry Amphitheater" or “The Quarry Amphitheater at U.C. Santa               

Cruz”. The University reserves the right to request for its review and approval, all promotion copy                

proposed by Promoter for all events in association with this Agreement. Promoter shall have a “Quarry                

Amphitheater” page dedicated on its website to publicize to patrons all events and the applicable policies                

and information relative to attending a concert at the Quarry Amphitheater including but not limited to:                

show time, door time, box office hours, items allowed or not allowed in the venue, directions, public                 

transportation, parking, local dining. University must approve all published restrictions and Promoter            

rules relating to but not limited to cans, bottles, alcoholic beverages, lawn chairs, ice chests and animals.                 

The University shall maintain on its website a dedicated deep link to the Promoter's Quarry Amphitheater                

page so that all information to the consumer is consistent and provided through one source.  

9.02 Distribution of materials. The University will allow the distribution of information           

materials related to events to be performed under this Agreement on campus, in accordance with               

University policy and applicable time, place and manner restrictions, but prohibits the collection or              

solicitation of donations. 

 

9.03 Benefit concerts, fundraising. Benefit concerts or other fundraising activities are subject           

to prior approval by University and must be in accordance with University policy.  

10.  COMPLIMENTARY TICKETS  

 

The University shall be granted not less than 1% of the total number of tickets available for the audience                   

per each performance for its use. All complimentary tickets shall be appropriately distinguished.  

 

In addition, not less than ten (10) tickets in the premier section, as defined by the General Manager, shall                   

be held for purchase by the University or its designee until such time that they are released for general                   

sale by the University or until two hours prior to the scheduled start time of the performance, whichever                  

is later. If all other tickets to the event have been sold prior to the two hour deadline, Promoter may                    

require University to purchase or relinquish tickets upon 24 hour notice to the University. 

11. FAILURE TO PERFORM 
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In the event that, following the execution of this Agreement, the University shall have the right to                 

terminate this Agreement, and Promoter shall be liable to the University for any and all out of pocket                  

expenses incurred by the University in reliance on Promoter's performance of this Agreement.  

 

12. ENTIRE AGREEMENT; AMENDMENTS This Agreement and the Appendices hereto contain the           

complete understanding of the parties with respect to the subject matter hereof and supersedes all prior                

agreements and understandings, written or oral. No amendment, waiver, alteration, modification,           

representation, warranty, condition, or agreement of any kind or nature whatsoever shall be binding upon               

the parties hereto unless made in writing and signed by the parties,  

13. FORCE MAJEURE 

 

Neither party shall be liable for failure to perform their respective obligations under this Agreement when                

such failure is caused by fire, explosion, water, act of God or accident, civil disorder or disturbance, strikes                  

or other labor actions or disturbances, epidemics, quarantine restrictions, vandalism, war, riot, sabotage,             

or like causes, nor shall either party be liable in any way for the value of real or personal property                    

destroyed due to such causes; provided, however, that in the event that the Quarry Amphitheater is                

temporarily inoperable, the term of this Agreement will be extended by the period of time that the Quarry                  

Amphitheatre is rendered inoperable.  

14. ASSIGNMENT 

 

Promoter shall not voluntarily or by operation of law, assign, transfer, mortgage, sublet, or otherwise 
transfer or encumber all or any part of Promoter's interest in this License or in the Premises, and any 
attempted assignment, transfer, mortgage, encumbrance or subletting without such consent shall be 
void, and shall constitute a breach of this License. 

15. SUCCESSORS AND ASSIGNS 

 

This Agreement shall be binding upon and shall inure to the benefit of the Parties hereto and their                  

respective successors and assigns. Nothing contained in this Agreement is intended to provide any rights               

or remedies to any person other than the Parties hereto and their respective successors and assigns, if                 

any.  

16. MEDIATION/DISPUTE RESOLUTION 

  

In the event of a dispute, the parties agree to use the dispute resolution process described below:  

The University will write up a summary of the issues and shall meet with the goal of resolving the issues                    

(“Initial Meeting”). If any issues remain unresolved at the conclusion of the Initial Meeting, the University                

and the Promoter shall continue to communicate with each other to resolve the disagreement within ten                

(10) working days.  

16 



 

If the dispute is not resolved to the University's reasonable satisfaction by informal negotiation between               

the Parties within thirty (30) working days of the Initial Meeting, the University reserves the right to seek                  

injunctive relief and each Party reserves the right to seek redress in a court of competent jurisdiction.  

17. NOTICES 

Any notice required or permitted to be given under this Agreement shall be in writing and shall be deemed                   

to have been delivered when received by personal delivery or on the date two days after being deposited                  

by registered or certified mail, postage prepaid, return receipt requested, or with Federal Express or a                

comparable courier, and addressed as follows or to such other address as provided by either Party to the                  

other from time to time:  

If to Promoter:  

[INSERT] 

If to University:  

Real Estate Services-PPDO 
University of California Santa Cruz 
1156 High Street 
Santa Cruz, CA  95064 
Attention:  Real Estate Analyst 
nvamosi@ucsc.edu 
 
With a Copy to: 
 
 
Student Success 
University of California Santa Cruz  
1156 High Street 
Santa Cruz, CA 95064 
Attention: Lucy Rojas, Assistant Vice Chancellor and Chief of Staff  
larojas@ucsc.edu  
 
18. VENUE AND JURISDICTION  
 
This Agreement shall be construed and interpreted in all respects by the laws of the State of California in 
Santa Cruz County..  
 
19. INTERFERENCE WITH PROTECTED USES  

 
19.01 Protected Uses. In addition to the Promoter’s operations on the Premises, Promoter            

acknowledges and understands that University has various other operations throughout the Property,            
and that a material inducement to University’s entering into this License was and is the assurances                
provided by Promoter that Promoter’s operations will not cause any interference with any current or               
future uses by University on the Property (collectively the “Protected Uses”). Promoter shall not              
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interfere with any such Protected Uses, and Promoter shall conduct its activities on the Premises to                
minimize damage to the Premises and inconvenience to University, its students, employees, agents,             
contractors and invitees. 

 
19.02 Interference with Protected Uses. In the event that University believes in its reasonable              

determination, that Promoter’s operations are causing interference with or disruptions of or to any              
Protected Uses, then Promoter shall: (i) technically and/or physically respond to such claim of              
interference within twenty four (24) hours of written or oral notice thereof from University; (ii) remedy                
all actual Interference to the extent caused by Promoter’s operations within twenty-four (24) hours of               
written or oral notice thereof from University, including, but not limited to, taking all necessary steps to                 
attempt to determine the cause of such interference and correct and eliminate such interference to the                
extent being caused by Promoter’s operations; and (iii) if such interference cannot be corrected or               
eliminated within such twenty-four (24) hours, and upon the request of University, cease all operations               
reasonably suspected to be causing such interference until such interference has been corrected or              
eliminated to the satisfaction of University. Any such oral notice shall be documented in writing within                
the succeeding three (3) days. Without limiting the foregoing, University shall have the right to 1)                
disconnect Promoter’s operations itself if Promoter does not comply or cooperate with University’s             
request to cease all operations as referenced in (iii) above or 2) terminate this License, if Promoter shall                  
not correct and eliminate such interference to the satisfaction of University within thirty (30) days of                
University notifying Promoter of such interference. No action by University to disconnect Promoter’s             
operations shall be subject to any claim for loss or damage, provided that such interference or disruption                 
was material to one or multiple Protected Uses, and notice was provided as required herein. 
 
20. COMPLIANCE WITH LAW. 

Promoter shall, at Promoter's expense, comply promptly with all Applicable Laws (as defined below), title 
matters, covenants and restrictions of record, and requirements in effect during the Term or any part 
thereof, regulating the use by Promoter of the Premises.  Promoter shall not use nor permit the use of 
the Premises in any manner that will tend to create waste or a nuisance or that will disturb University’s 
operations.  The term "Applicable Law" shall include all applicable federal, state and local statutes, 
regulations, rules, ordinances, and all other applicable governmental or court orders and requirements. 
 
21. SURRENDER 
 
On the last day of the License Term, or on any sooner termination, Promoter shall surrender the Premises 
to University in the same condition as when received, ordinary wear and tear excepted, clean and free of 
debris.  Promoter shall promptly repair, at its sole cost and expense, any damage to the Premises 
occasioned by the installation or removal of Promoter’s trade fixtures, furnishings and equipment. 
Within thirty (30) days after the expiration or earlier termination of this Agreement, by expiration of the 
Term or otherwise ("Required Removal Date"), Promoter, at its sole cost and expense, shall remove all of 
Promoter’s equipment, including any branded materials or signage posted, and restore the Premises to 
its condition on the Effective Date, reasonable wear and tear excepted.  In the event Promoter does not 
comply with these obligations by the Required Removal Date, University, in addition to any other 
remedies available to University, may elect to deem any fixtures, furnishings or equipment as 
"abandoned" by Promoter, and may take any and all necessary steps to remove the fixtures, furnishings 
or equipment and to repair the Premises, with Promoter responsible for any and all costs and expenses. 
Any amount so expended by University shall be paid by Promoter within ten (10) days upon demand 
therefor, and interest shall accrue on any unpaid portion of such amount at the prime rate then 
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established by Bank Of America, N. A. plus two percent (2%) per annum, from the date of such work, but 
not to exceed the maximum rate then allowed by law. 
 
22. TAXES. 
 

22.01 Payment of Taxes. University specifically calls to Promoter's attention the fact that this             
License may create a possessory interest subject to property taxation, and Promoter may be subject to                
property tax levied on such interest. Promoter alone shall pay such tax. If the right is given to pay any of                     
the taxes, assessments or other impositions which Promoter is herein obligated to pay either in one sum                 
or in installments, Promoter may elect either mode of payment. 
 

22.02 Personal Property Taxes. Promoter shall pay prior to delinquency all taxes assessed            
against and levied upon trade fixtures, furnishings, equipment and all other personal property of              
Promoter contained in the Premises or elsewhere. Promoter shall cause said trade fixtures, furnishings,              
equipment and all other personal property to be assessed and billed separately from the real property of                 
University.  
 
23. SEVERABILITY.  The invalidity of any provision of this License as determined by a court of 
competent jurisdiction, shall in no way affect the validity of any other provision hereof. 
 
24. INTEREST ON PAST DUE OBLIGATIONS. Except as expressly herein provided, any amount due to 
University not paid when due shall bear interest at the maximum rate then allowable by Applicable Law 
from the date due until paid.  Payment of such interest shall not excuse or cure any default by Promoter 
under this License, provided, however, that interest shall not be payable on late charges incurred by 
Promoter. 
 
25. TIME OF ESSENCE.  Time limits in this License are to be strictly observed.  Time is of the essence 
in the performance of, and compliance with, each term and provision of this License. 
 
26. INCORPORATION OF PRIOR AGREEMENTS, AMENDMENTS.  This License contains all agreements 
of the parties with respect to any matter mentioned herein.  No prior agreement or understanding 
pertaining to any such matter shall be effective.  This License may be modified in writing only, signed by 
the parties in interest at the time of the modification.  Except as otherwise stated in this License, 
Promoter hereby acknowledges that neither the University or any employees or agents of the University 
have made any oral or written warranties or representations to Promoter relative to the condition or use 
by Promoter of said Premises and Promoter acknowledges that Promoter assumes all responsibility 
regarding the Occupational Safety Health Act, the legal use and adaptability of the Premises and the 
compliance thereof with all Applicable Laws in effect during the License Term, except as otherwise 
specifically stated in this License. 
 
27.  WAIVER.  No waiver by University or any provision hereof shall be deemed a waiver of any other 
provision hereof or of any subsequent breach by Promoter of the same or any other provision. 
University's consent to, or approval of, any act shall not be deemed to render unnecessary the obtaining 
of University's consent to or approval of any subsequent act by Promoter.  The acceptance of Promoter 
Fees hereunder by University shall not be a waiver of any preceding breach by Promoter of any provision 
hereof, other than the failure of Promoter to pay the particular Performance Fees so accepted, regardless 
of University's knowledge of such preceding breach at the time of acceptance of such Performance Fees. 
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28. CUMULATIVE REMEDIES.  No remedy or election hereunder shall be deemed exclusive but shall, 
wherever possible, be cumulative with all other remedies at law or in equity. 
 
29. UNIVERSITY’S ACCESS.  For clarity, University shall have the right to enter the Premises at any 
time and for any reason, including to make any alterations, repairs, improvements or additions to the 
Premises as University may deem necessary or desirable. 
 
30.  SIGNS.  Promoter shall not place any sign upon the Premises without University's prior written 
consent. Signage installation requires University’s prior written approval, University’s oversight during 
installation and University’s inspection, at the Promoter’s sole expense.  
 
31. EMISSIONS, STORAGE, USE AND DISPOSAL OF MATTER, STORMWATER 
 
a. Definitions. For purposes of this section, "Hazardous Material" shall include, but is not limited to 
(i) any material, substance or waste which is or hereafter shall be listed, regulated or defined by 
Applicable Law to be hazardous, acutely hazardous, extremely hazardous, radioactive toxic, or dangerous; 
(ii) asbestos or asbestos-containing materials; (iii) polychlorinated biphenyls (PCBs); (iv) radon gas; 
(v) laboratory wastes; (vi) experimental products, including genetically engineered microbes; (vii) 
petroleum, natural gas, or other petroleum product; and (viii) medical waste as defined in the Medical 
Waste Management Act, div. 20, chap. 6.1 of the California Health and Safety Code. 
 
b. Compliance and Response.  During the Term:  
 
(i) Promoter shall comply with Applicable Law in all respects, including, but not limited to, (1) 
acquisition of and compliance with all permits, licenses, orders, requirements, approvals, plans and 
authorizations which are or may become necessary for conduct of Promoter's operations on the 
Premises; (2) compliance with all regulatory requirements relating to such operations or the substances 
and equipment used therein or the emissions, emanations and wastes generated thereby; and (3) 
reporting, investigation, and remediation of, or other response to the exposure or potential exposure, of 
any person to, or the emission, discharge or other release of any Hazardous Material into the Premises or 
the environment. 
 
(ii) Upon University’s prior written request and approval, Promoter shall promptly respond to and 
remedy (by removal and proper disposal or such other methods as shall be reasonably required) to the 
satisfaction of applicable governmental agencies any release or discharge of any Hazardous Material 
directly connected with Promoter's operation or Promoter's presence on the Premises.  All such action 
shall be done in Promoter's name, and at Promoter's sole cost and expense.  For purposes of this section, 
the term "respond" shall include, but not be limited to, the investigation of environmental conditions, the 
preparation of feasibility reports or remedial plans, and the performance of any cleanup, remediation, 
containment, maintenance, monitoring or restoration work.  Any such actions shall be performed in a 
good, safe, workmanlike manner and shall minimize any impact on the businesses or operations 
conducted at the Building.  In its discretion, University may, but shall not be required to, enter the 
Premises personally or through its agents, consultants or contractors and perform all or any part of the 
response activity or remedial action which it feels is reasonably necessary to comply with the terms of 
this License, and Promoter shall reimburse University for its costs thereof and for any liabilities resulting 
therefrom. 
 
(iii) Promoter will promptly notify University of Promoter's receipt of any notice, request, demand, 
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inquiry or order, whether oral or written, from any government agency or any other individual or entity 
relating in any way to the presence or possible presence of any Hazardous Material on, in, under or near 
the Premises or Promoter's compliance with, or failure to comply with Applicable Law.  Receipt of such 
notice shall not be deemed to create any obligation on the part of University to defend or otherwise 
respond to any such notification. 
 
(iv) Immediately upon discovery thereof, Promoter will notify University of the discovery of any 
release, discharge, or emission of any Hazardous Material or of the existence of any other condition or 
occurrence which may constitute or pose a significant presence or potential hazard to human health and 
safety or to the environment, whether or not such event or discovery necessitates any report to any 
other person or government agency. 
 
a. Indemnification. Promoter shall pay for all costs associated with, and defend (with attorneys 
reasonably satisfactory to University), indemnify and hold harmless University from, claims, damages, 
expenses, encumbrances, fees, fines, penalties or costs (including, but not limited to, reasonable legal 
fees; the costs of notice to any other person; the costs of environmental or technical risk assessment; any 
cleanup or remedial costs; the costs of any monitoring, sampling or analysis) arising out of or relating to 
any breach of this Section 30 by Promoter or its agents, contractors or employees.  This obligation shall 
not apply, if and to the extent that, (a) such claims, damages, expenses, encumbrances, fees, fines, 
penalties, or costs arose out of conditions existing on the Premises prior to the commencement of 
Promoter's first use possession of the Premises or conditions created on the Premises after Promoter has 
quit the Premises; and (b) Promoter did not violate any Applicable Law. 
 
b. Wastewater Restrictions.  Promoter shall not improperly discharge, in University’s sole and 
absolute opinion, any substances, waste, or wastewater (collectively, “Prohibited Substances”) into or 
onto the Premises or elsewhere on University’s property, including without limitation storm drains 
located on the Premises or elsewhere on the Main Campus or Coastal Science Campus. In the event that 
Promoter becomes aware of a discharge of Prohibited Substances into or onto University’s storm drains 
or other property, Promoter shall notify University immediately. Promoter’s failure to comply with the 
provisions of this section shall constitute a default of its obligations under this License and may be 
grounds for the termination of the License by University.  
 
31.01 Survival.  The duties set forth in this article shall survive the termination of this License. 
  
31.02 Disposal of Other Matter. 
  
a. Refuse Disposal.  Promoter shall not keep any trash, garbage, waste or other refuse on the 
Premises except in sanitary containers and shall regularly and frequently remove and dispose of the same 
from the Premises.  Promoter shall keep all, containers or other equipment used for storage or disposal 
of such matter in a clean and sanitary condition, and shall promptly dispose of all other waste.  
 
b. Sewage Disposal.  Promoter shall properly dispose of all sanitary sewage and shall not use the 
sewage disposal system (i) for the disposal of anything except sanitary sewage, or (ii) in excess of the 
lesser of the amount allowed by the sewage treatment works, or permitted by any governmental entity. 
Promoter shall keep the sewage disposal system free of all obstructions and in good operating condition.  

 
32. CALIFORNIA CIVIL CODE WAIVER.  To the extent applicable, Promoter waives the provisions of 
California Civil Code Sections 1932(2) and 1933(4) with respect to the destruction of the Premises, 
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California Civil Code Sections 1941 and 1942 with respect to University’s repair duties and Promoter’s 
right to repair, and California Code of Civil Procedure Section 1265.130, allowing either party to petition 
the Superior Court to terminate this License in the event of a partial taking of the Premises by 
condemnation as herein defined, and any right of redemption or reinstatement of Promoter under any 
present or future case law or statutory provision (including California Code of Civil Procedure Sections 
473 and 1179 and California Civil Code Section 3275) in the event Promoter is dispossessed from the 
Premises for any reason.  This waiver applies to future statutes enacted in addition or in substitution of 
the statutes specified herein. 
 
33. PREVAILING WAGE.  
 
a.                   Subcontractors. Promoter may engage subcontractors to perform any of the work under this 
Agreement (each a “Subcontractor”) in accordance with this section. For purposes of this Agreement, the 
term “Subcontractor” shall not include suppliers, manufacturers, or distributors. 
 
b. Labor Code Compliance. Promoter shall comply and shall ensure that all Subcontractors comply 
with all applicable labor laws and regulations, including Sections 1770, 1771, 1772, 1773, 1774, and 1775 
of the State of California Labor Code. Promoter shall pay not less than the general prevailing per diem 
wage rates as established by the State of California Department of Industrial Relations for each craft, 
classification, or type of worker required to install the system. Promoter shall cause all subcontracts to 
include the provision that all Subcontractors shall pay not less than the prevailing rates to all workers 
employed by such Subcontractors in the execution of the construction work. 
 
c. Records. Promoter and all Subcontractors shall keep an accurate payroll record, showing the 
name, address, social security number, job classification, straight time and overtime hours worked each 
day and week, and the actual per diem wages paid to each journey worker, apprentice, worker, or other 
employee employed in connection with the System. All payroll records shall be certified as being true and 
correct by Promoter or Subcontractors keeping such records; and the payroll records shall be available 
for inspection at all reasonable hours at the principal office of Promoter on the following basis: 
 
i.       A certified copy of an employee's payroll record shall be made available for inspection or furnished 
to such employee or the employee's authorized representative on request. 
 
ii. A certified copy of all payroll records shall be made available for inspection upon request to the 
University, the State of California Division of Labor Standards Enforcement, and the Division of 
Apprenticeship Standards of the State of California Division of Industrial Relations. 
 
iii.        A certified copy of all payroll records shall be made available upon request by the public for 
inspection or copies thereof made; provided, however, that the request by the public shall be made to 
the University, the Division of Apprenticeship Standards, or the Division of Labor Standards Enforcement. 
The public shall not be given access to such records at the principal offices of Promoter or 
Subcontractors. Any copy of the records made available for inspection as copies and furnished upon 
request to the public or any public agency by University shall be marked or obliterated in such a manner 
as to prevent disclosure of an individual's name, address, and social security number. The name and 
address of Promoter awarded the Contract or performing the Contract shall not be marked or 
obliterated. 
 
iv. Promoter shall file a certified copy of the payroll records with the entity that requested the 
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records within 10 days after receipt of a written request. Promoter shall inform the University of the 
location of such payroll records for the Project, including the street address, city, and county; and 
Promoter shall, within 5 working days, provide notice of change of location of such records. In the event 
of noncompliance with the requirements of this section or with the State of California Labor Code Section 
1776, Promoter shall have 10 days in which to comply following receipt of notice specifying in what 
respects Promoter must comply. Should noncompliance still be evident after the 10-day period, Promoter 
shall forfeit to University, as a penalty, $25 for each day, or portion thereof, for each worker, until strict 
compliance is accomplished. 
 
34. FAIR WORK FAIR WAGE. 
 
a. Compliance with the Plan.  Promoter agrees to abide by University’s Fair Wage/Fair Work plan 
(the “Plan”).  In accordance therewith, Promoter shall (i) comply with the Plan for all of its employees and 
contractors working more than 20 hours per week in the Premises (e.g. pay a “Fair Wage” of $15 per 
hour); (ii) post a notice in the Premises, exact location to be determined by mutual agreement of the 
Parties, which notice clearly references the Plan’s applicability to Promoter’s employees and contractors; 
and (iii) provide a certification, in form acceptable to University, on each anniversary of the License 
Commencement Date certifying that Promoter has complied with the requirements of the Plan.  
 
b. Audit Rights.  Promoter agrees that University may conduct such audits as University reasonably 
requests to determine Promoter’s compliance with the requirements of the Plan. Promoter shall provide 
sufficient access to its records in order for University to perform such audit.  
 
c.  Remedies.  If Promoter either (i) fails to provide the annual certification, or (ii) upon audit, is 
determined not to have materially complied with the Plan, then Promoter shall be in breach of this 
License and University shall be able to pursue all remedies available under this License.  
 
35. ASSIGNED PERSONNEL; CHARACTER OF SERVICES. Promoter will present events under the 
Agreement as an independent contractor and furnish all equipment, personnel and materiel sufficient to 
present events expeditiously and efficiently. Promoter will devote only its best-qualified personnel to 
work under the Agreement. Should University inform Promoter that anyone under the direction nor 
control of Promoter is not working to this standard, University will notify Promoter and remove such 
personnel from providing work or services under this Agreement and he or she will not again, without 
University’s written permission, be assigned to provide work or services under this Agreement. At no 
time will Promoter or Promoter’s employees, sub-suppliers, agents, or assigns be considered employees 
of University for any purpose, including but not limited to workers’ compensation provisions. Promoter 
shall not have the power nor right to bind or obligate University, and License shall not hold itself out as 
having such authority. Promoter shall be responsible to University for all work or services performed by 
Promoter’s employees, agents and subcontractors, including being responsible for ensuring payment of 
all unemployment, social security, payroll, contributions and other taxes with respect to such employees, 
agents and subcontractors.  
 
37. WARRANTIES.  In addition to the warranties set forth elsewhere in the Agreement, Promoter 
makes the following warranties. Promoter acknowledges that failure to comply with any of the 
warranties in the Agreement will constitute a breach of the Agreement and University will have the right 
to in accordance with the terms of this Agreement without damage, penalty, cost or further obligation.  
 
a. Web Accessibility Requirements. As applicable to the services being provided and events being 
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presented under this Agreement, Promoter warrants that: 1. It complies with California and federal 
disabilities laws and regulations; the services and events, including but not limited to on-line ticketing 
platforms, will conform to the accessibility requirements of WCAG 2.0AA. 2. Promoter agrees to promptly 
respond to and resolve any complaint regarding accessibility of its services or presentation of events; 3. 
Within six (6) months of the signing of this Agreement, Promoter will complete the testing of the Services 
for level AA conformance with Web Content Accessibility Guidelines (WCAG) 2.0 and report those 
findings to the University. In the event that testing results in findings of non-compliance, Promoter will 
provide a remediation plan to the University within two (2) months of completion of testing, and will use 
reasonable efforts to adhere to any remediation timelines provided to the University; and 4. The 
University and any University Authorized User may abridge, modify, translate or create any derivative 
work based on the services or presentation of events when necessary to allow Authorized Users with 
disabilities to access the services or presentation of events by Promoter.  
 
b. General Accessibility Requirements. Promoter warrants that: 1. It will comply with California and 
federal disability laws and regulations; 2. Promoter will promptly respond to remediate any identified 
accessibility defects in its services and presentation of events to conform to WCAG 2.0 AA; and 3. 
Promoter agrees to promptly respond to and use reasonable efforts to resolve and remediate any 
complaint regarding accessibility of its Services.  
 
c. California Child Abuse and Neglect Reporting Act ("CANRA"). Where applicable, Promoter 
warrants that it complies with CANRA.  
 
38. EQUAL OPPORTUNITY AFFIRMATIVE ACTION.  Promoter will abide by the requirements set forth 
in Executive Orders 11246 and 11375. Where applicable, Promoter will comply with 41 CFR §§ 60-1.4(a), 
60-300.5(a) and 60-741.5(a), incorporated by reference with this statement: “This contractor and 
subcontractor shall abide by the requirements of 41 CFR §§ 60-1.4(a), 60-300.5(a) and 60-741.5(a). These 
regulations prohibit discrimination against qualified individuals based on their status as protected 
veterans or individuals with disabilities, and prohibit discrimination against all individuals based on their 
race, color, religion, sex, sexual orientation, gender identity, or national origin. Moreover, these 
regulations require that covered prime contractors and subcontractors take affirmative action to employ 
and advance in employment individuals without regard to race, color, religion, sex, sexual orientation, 
gender identity, national origin, protected veteran status or disability.” With respect to activities 
occurring in the State of California, Promoter agrees to adhere to the California Fair Employment and 
Housing Act. Promoter will provide UC on request a breakdown of its labor force by groups as specified 
by UC, and will discuss with UC its policies and practices relating to its affirmative action programs. 
Promoter will not maintain or provide facilities for employees at any establishment under its control that 
are segregated on a basis prohibited by federal law. Separate or single-user restrooms and necessary 
dressing or sleeping areas must be provided, however, to ensure privacy.  
 
39. PREMISES  
 
a. Environmental, Safety, Health and Fire Protection. Promoter will take all reasonable precautions 
in providing the services, presenting events and otherwise performing under the Agreement to protect 
the health and safety of UC students, employees, and members of the public and to minimize danger 
from all hazards to life and property, and will comply with all applicable environmental protection, 
health, safety, and fire protection regulations and requirements (including reporting requirements). In 
the event that Promoter fails to comply with such regulations and requirements, UC may, without 
prejudice to any other legal or contractual rights of UC, issue an order stopping all or any part of an 
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event; thereafter a start order for resumption of the event may be issued at UC’s discretion. Promoter 
will not be entitled to make a claim for extension of time or for compensation or damages by reason of or 
in connection with such stoppage. Promoter will have sole responsibility for the safety of all persons 
employed by Promoter and its contractor sand sub-contractors on UC property, or any other person who 
enters upon UC property for reasons relating to the Agreement. Promoter will at all times maintain good 
order among its employees and all other persons who come onto UC's property at Promoter's request 
and will not engage any unfit or unskilled person to provide the services, present events or otherwise 
perform under this Agreement. Promoter will confine its employees and all other persons who come 
onto UC's property at Promoter's request or for reasons relating to the Agreement and its equipment to 
the Premises or to roads leading to and from the Premises, and to any other area which UC may permit 
Promoter to use. Promoter will take all reasonable measures and precautions at all times to prevent 
injuries to or the death of any of its employees or any other person who enters upon UC property at 
Promoter’s request. Such measures and precautions will include, but will not be limited to, all safeguards 
and warnings necessary to protect workers and others against any conditions on the University’s 
property that could be dangerous and to prevent accidents of any kind whenever the services are being 
provided in proximity to any moving or operating machinery, equipment or facilities, whether such 
machinery, equipment or facilities are the property of or are being operated by, Promoter, its 
sub-suppliers, UC or other persons. To the extent compliance is required, Promoter will comply with all 
relevant UC safety rules and regulations when on UC premises.  
 
b. Tobacco-free Campus. UC is a tobacco-free institution. Use of cigarettes, cigars, oral tobacco, 
electronic cigarettes and all other tobacco products is prohibited on all UC owned or leased sites, 
including the Quarry Amphitheatre. 
 
c. Cooperation.  Promoter and its contractors and sub-contractors, if any, will cooperate with UC 
and other contracted parties and will provide the Services in a manner such that other cooperating 
suppliers will not be hindered, delayed or interfered with in the progress of their work, and so that all of 
such work will be a finished and complete job of its kind. 
 
40. FORCED, CONVICT AND INDENTURED LABOR.  Promoter warrants that it will not present events 
or otherwise perform under this Agreement by use, in whole or in part by forced labor, convict labor, or 
indentured labor under penal sanctions. If UC determines that Promoter knew or should have known that 
it was breaching this warranty, UC may, in addition to terminating the Agreement, remove Promoter 
from consideration for UC contracts for a period not to exceed one year. This warranty is in addition to 
any applicable warranties in the Agreement. 
 
41. SUSTAINABLE GUIDELINES.  Promoter will conduct business using environmentally, socially, and 
economically sustainable products and services (defined as products and services with a lesser or reduced 
effect on human health and the environment, and which generate benefits to the University as well as to 
society and the economy, while remaining within the carrying capacity of the environment), to the 
maximum possible extent consistent with the Agreement, and in keeping with the University of California 
Sustainable Practices Policy (https://policy.ucop.edu/doc/3100155) and the University of California 
Sustainable Procurement Guidelines: 
(https://www.ucop.edu/procurement-services/_files/sustainableprocurementguidelines.pdf). In 
accordance with the University of California Sustainable Practices Policy, Promoter will adhere to the 
following requirements and standards, as applicable. Promoter acknowledges that failure to comply with 
any of the sustainability standards and requirements in the Agreement will constitute a breach of the 
Agreement and UC will have the right to terminate the Agreement without damage, penalty, cost or 
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further obligation in accordance with the terms of this Agreement.  
 
a. Sustainability Marketing Standards. Promoter sustainability related claims, where applicable, 
must meet University of California recognized certifications and standards set forth in the UC Sustainable 
Procurement Guidelines and/or meet the standards of Federal Trade Commission’s (FTC) Green Guides. 
 
b. Electronic Transfer of Promoter Information. Promoters, when interacting with the University 
and to the extent practical, shall be prohibited from providing hard copies of presentations, marketing 
material, or other informational materials. Promoters will be required to present all information in 
electronic format that is easily transferable to University staff. Materials may be provided in hard copy or 
physical format if specifically required or requested by a UC representative.  
 
c. Zero Waste Operations.  In accordance with the Sustainable Practices Policy goal of zero waste 
by 2020, Promoter will employ waste reduction practices to reduce use of all single-use materials in its 
operations, including packaging materials.  No materials related to Promoter’s Use in accordance with 
this Agreement are to be brought onto the Property which cannot be locally recycled or composted. 
Promoter is required to maintain a 90% diversion rate for all events.  
 
42. PCI COMPLIANCE.  Supplier shall collect all ticket sales and applicable fees from users in 
compliance with then-current Payment Card Industry’s Data Security Standards (“PCI DSS”), and with 
applicable federal and California state law concerning the protection of user data. Prior to the Effective 
Date, Promoter shall demonstrate compliance with PCI DSS to the University’s satisfaction, in its sole 
discretion.  

43. COUNTERPARTS.  This Agreement may be executed in counterparts, each of which shall be 

deemed an original and all of which together shall constitute one document. This Agreement may be 

executed by a party’s signature transmitted by electronic mail in pdf format (“pdf”), and copies of this 

Agreement executed and delivered by means of pdf signatures shall have the same force and effect as 

copies hereof executed and delivered with original signatures. All parties hereto may rely upon pdf 

signatures as if such signatures were original. 

44. CASP INSPECTION.   The Premises have not undergone an inspection by a Certified Access 

Specialist (CASp), and a disability access inspection certificate, as described in subdivision (e) of Section 

55.53 of the California Civil Code, has not been issued for the Premises. In accordance with Section 1938 

of the California Civil Code, Promoter is advised of the following: 

“A Certified Access Specialist (CASp) can inspect the subject premises and determine whether the 

subject premises comply with all of the applicable construction-related accessibility standards 

under state law. Although state law does not require a CASp inspection of the subject premises, 

the commercial property owner or University may not prohibit the Promoter or Promoter from 

obtaining a CASp inspection of the subject premises for the occupancy or potential occupancy of 

the Promoter or Promoter, if requested by the Promoter or Promoter. The parties shall mutually 

agree on the arrangements for the time and manner of the CASp inspection, the payment of the 

fee for the CASp inspection, and the cost of making any repairs necessary to correct violations of 

construction-related accessibility standards within the premises.” 
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Accordingly, the parties hereby agree that Promoter shall have the right, but not the obligation, to have a 

CASp inspect the Premises and determine whether the Premises complies with all of the applicable 

construction-related accessibility standards under state law.  If it is determined that the Premises do not 

meet all applicable construction-related accessibility standards, then Promoter shall promptly make, as 

soon as reasonably possible, but subject to Section 10 hereof, any repairs necessary to correct violations 

of construction-related accessibility standards identified by such inspection, at Promoter’s sole cost and 

expense.  

 
45. APPENDICES AND EXHIBITS.  The following Appendices and Exhibits are attached and incorporated 
herein:  

 Appendix A - Time, Place  and Manner Guidelines  

Appendix B - Guidelines for Sale of Food and Beverages at the Quarry Amphitheater 

Appendix C -  Quarry Amphitheater Sound Control Plan  

Appendix D   - Visitor Parking &  Enforcement Plan 

Exhibit A - Diversion Report Sample  

Exhibit B - Equipment List  

Addendum 3 - Annual Performance Fee Increase 

 

The Parties shall be bound by the terms and conditions set forth in the Appendices and                

Exhibits.  

 
IN WITNESS WHEREOF, the Parties hereto have caused this Agreement to be executed by their respective 

duly authorized representatives as of the Effective Date.  
 
University: 
 

By:  
 

Name:   
 

Its:  

 

Date: 
 
 
Promoter: 
 

By:  
 

Name:   
 

Its:  

 

Date: 
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Appendix A  

Time, Place and Manner Guidelines  

Users of the facility are responsible for following the policies and regulations regarding the operation and                

use of  Quarry Amphitheater, including those guidelines listed below:  

 
1) There will be a maximum of Two Thousand Six Hundred (2,600) general admission tickets  sold or 1

distributed for the QA with total capacity of the theatre not to exceed Two Thousand Seven 
Hundred (2,700). Total capacity shall include sold tickets, complimentary tickets, press passes, 
and all production and artistic personnel. 

2) Each summer Performance Season will begin four (4) days after the end of commencement 
ceremonies (around mid-June) and end on the Sunday before Move-In weekend of each 
academic year (around the third week of September).  Exact Performance Season and 
performance dates to be outlined in the final contract. 

3) No concerts will be held on holidays observed by the University during the 2020 performance 
season (Independence Day and Labor Day). UCSC may consider amending this provision in 
summer 2021 performance season. 

4) Amplified Sound shall not start earlier than 11:00 AM and sound checks will be no longer than 
one hour (up to 90 minutes total if there are two acts). 

5) For consecutive day concerts, there is a two day limit. The University and the Promoter will agree 
to the performance season schedule in advance. 

6) Aerial and/or proximate displays of fireworks, and any open flames are prohibited in the theatre 
by order of the State Fire Marshal.  

7) There shall be a maximum decibel limit established for amplified concerts, not to  
exceed limits set forth by the University. 

8) Event parking will primarily be located within the East Remote Parking Lot and East Remote 
Overflow 5. Core West Parking Structure, the North Perimeter or alternate lots may be assigned 
as overflow parking on an as-needed basis and per availability. Staff, Artists and Production 
parking will be assigned on a per show basis.  

 
 

 
 
 
  

1 For the summer performance season 2020, all tickets sold will be general admission, non-reserved. 
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Appendix B 

 Guidelines for the Sale of Food and Beverages at the Quarry Amphitheater  

I. Introduction. University, at its sole discretion, may enter into an agreement with a business              

enterprise, corporation, private individual, or other vendor to provide food and beverage concessions as a               

convenience and service to patrons attending concerts held at the Quarry Amphitheater.  

University shall negotiate a percentage of the gross sales of food and beverages from the concessionaire.  

II. Guidelines for the sale of alcoholic beverages:  

1) State law prohibits the sale of alcoholic beverages unless a valid liquor license has been  

obtained. Alcoholic beverages shall not be sold either directly or indirectly by some mechanism such as                

the exchange of tickets that have been purchased or by the use of funds derived from admission charges,                  

dues, donations, or other payments collected in connection with admission to an event.  

2) Events where alcohol is served must be sponsored by a unit or department of University,  

3) The sale of alcoholic beverages shall be limited to wine, sparkling wine (champagne) and  

beer. All alcoholic beverages served are subject to written approval by University.  

4) The sale and consumption of alcoholic beverages shall be limited to the area within the gates  

and fenced in area of the Quarry Amphitheater. No alcoholic beverages will be allowed outside of this                 

designated space.  

 

5) Alcoholic beverages shall be served from bulk reusable beverage containers (ie: kegs, wine boxes). No                

alcoholic beverages shall be sold or served in single-use containers (ie: glass bottles, cans, plastic               

containers), to promote waste reduction and zero waste in alignment with the UC Sustainable Practices               

Policy. Customers will be served alcoholic beverages in reusable containers. 

 

6) Concessionaire shall be responsible for monitoring the consumption of alcohol within the area              

designated. The consumption of alcohol shall be limited to two drinks per patron; the Concessionaire shall                

be responsible for managing and monitoring this policy. The Concessionaire shall be responsible for              

monitoring the sale and consumption of alcoholic beverages only to adults of legal drinking age (21 years                 

of age or older).  

 

7) Concessionaire shall be responsible for adhering to all laws and regulations pertaining to the  

sale of alcoholic beverages on the premises, as well as the terms and conditions of University's                

alcohol permit in the absence of a liquor license.  

8) Concessionaire shall provide University's police department with a copy of the appropriate  
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liquor license, and shall display a copy of such license in a prominent location on the premises.  

9) The sale of alcohol may be deemed unsuitable or inappropriate for certain events.  

Determination of the sale of alcohol shall be at the sole discretion of University. Further,               

Concessionaire or Concessionaire's designee shall be present for all events and shall be responsible for               

maintaining proper decorum.  

10) University, at its sole discretion, may terminate or alter the terms of the agreement between  

Concessionaire and University. 
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 Appendix C  

Quarry Amphitheater Sound Control Plan  

University of California, Santa Cruz  

This Appendix is still under development by the University and is not finalized. 

 

I. Purpose. The purpose of this Appendix is to outline the Parties’ plan to limit the level of intrusive                  

noise at residences in proximity to the Quarry Amphitheater and create an environment compatible with               

continued performances.  

 

II. Recommendation.  

A. Sound Level Limits. It is the responsibility of the University to see that the Artist and/or Promoter                 

stays within the following requirements. Promoter shall not operate the Quarry Amphitheater in a              

manner which causes the sound level when measured at the designated position to exceed the following                

sound level limits:  

[To Be Determined By University in its Sole Discretion] 

At the discretion of the University, Promoter shall schedule measurements at the start of any scheduled                

sound check and for continuous measurement periods of fifteen minutes until the conclusion of all sound                

checks. 

Sound Amplification Checks and Sound Tests, Sound amplification equipment shall not be checked nor              

sound tests performed prior to 11 a.m, on any day of the week including weekends.  

Promoter will be fined $1,000.00 for each 15 minute period beyond the agreed upon time that the concert                  

should end according to Appendix A - Time and Manner Guidelines.  

 

B. A-weighted Sound Level. The sound pressure level in decibels as measured on a sound level               

meter using the A-weighting network. This scale most closely approximates the human ear. The level so                

read is designated db(A).  

 

C. Sound Control Officer. Promoter will engage at its sole cost and expense, and subject to               

University’s prior approval, a representative, who is knowledgeable in the operation of the sound level               

monitoring equipment, shall be identified in association with this Agreement (“Sound Control Officer”).  

 

D. Noise Measurement Procedure.  

i. Measurement.  
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Utilizing the A-weighting scale of the sound level meter, the sound level shall be measured at a position                  

within six (6) feet of the sound mixing board,  

ii. Measurement Period.  

Sound level measurements shall be scheduled and recorded during a performance at the Quarry              

Amphitheater in the following manner: For the fifteen (15) minute period before the scheduled start of                

the performance, B. At the start of the performance and for continuous measurement periods of fifteen                

(15) minutes until the conclusion of the performance.  

 

iii. Monitoring.  

All sound level monitoring shall be conducted by a Sound Control Officer representing University. In the                

event personnel are not available to monitor a performance as specified above, Promoter may continue               

with the performance in the absence of a Sound Control Officer.  

E. Reports. University will prepare a report covering the noise monitoring activity of performance             

within ten (10) working days after the performance, and shall the acoustical data as well as non-acoustical                 

data. This report will be kept on file with University along with other pertinent event information for each                  

performance.  

 

F. Fee for Violation Schedule. If Promoter operates the Quarry Amphitheater in a manner that              

causes the sound level to exceed the limit as outlined in the Agreement without making a good faith effort                   

to comply with the sound limit requirements, it shall be subject to fines as follows:  

1. The sum of $1,000.00 for exceeding the sound level limits for any two insured periods, each                 

period not to exceed fifteen (15) minutes during a performance.  

2. The sum of $5,000.00 for exceeding the sound level limits for any four measured periods, each period                  

not to exceed fifteen (15) minutes during a performance.  

3. The sum of $10,000.00 for exceeding the sound level limits for any six measured periods, each period                  

not to exceed fifteen (15) minutes during a performance.  

 

G. Accuracy. If Promoter challenges the accuracy of the instruments used for the measurements,             

Promoter can place in escrow the funds to have the calibration of the equipment checked by an                 

independent party. The calibration must be performed by a qualified vendor mutually agreed upon by the                

University and Promoter.  

 

H. Notice of Violation. University shall review the data recording from the performance along with              

the performance information as outlined in the Agreement and shall determine compliance or             

noncompliance within five (5) working days of the event. Upon determination of a violation, a "Notice of                 

Violation” shall be forwarded to Promoter. 
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Appendix D 

Visitor Parking and Enforcement Plan 

University of California, Santa Cruz  

This Appendix is still under development by the University and is not finalized. 
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Exhibit A 

Waste Diversion Report Sample  

University of California, Santa Cruz  

 

This Exhibit is still under development by the University and is not finalized. 
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Exhibit B  

Quarry Amphitheater Equipment Inventory  

 

This Exhibit is still under development by the University and is not finalized. 
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ADDENDUM 3  

PERFORMANCE FEE ADJUSTMENT 

 The Performance Fee payable by Promoter shall be increased on each anniversary of the Effective               

Date to reflect any increase in the cost of living, which adjustment shall be determined as follows: 

1) The cost of living index to be used is the Consumer Price Index San Francisco Bay Area,                 

All Urban Consumers CPI-U (1982-84=100), published by the United States Department           

of Labor, Bureau of Labor Statistics (“Index”) 

2) On each anniversary of the Rent Commencement Date, the Index for the calendar             

month two (2) months prior to the anniversary date shall be compared to the Index for                

the calendar month two (2) months prior to the Rent Commencement Date. The Base              

Rent payable by Tenant shall be increased by the percentage increase, if any, in the               

Index; except that in no event shall such increase be less than four percent (4%) in any                 

year. 

3) In the event that the Index shall cease to be published, then the successor or most                

nearly comparable index shall be used.  
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ATTACHMENT II: Operational Services Provided 
 
VENUE, ADMISSION, SAFETY OPERATIONS 

● Event Manager  
● QA Support Staff  
● Box Office Manager 
● Box Office Staff 
● Post Event Clean Up & Restore 
● QA Event Manager 
● Event Staff: Ticket Takers/Ushers 
● Ticket Printing/Advance stock 
● Medical Tents 
● Box Office Tenting 
● Eventbrite Ticket Services 
● Event Security  
● Overnight Security 
● Medical: Rock Med 
● UCSC Police 
● UCSC Parking Enforcement 
● UCSC Load-In Inspection 

 
SITE & LOBBY OPERATIONS 

● 36 Foot, Loading Bearing Roof 
● Front of House Manager 
● Site Operations Crew 
● Lobby Manager 
● Lobby Staff  
● Barricades/Delineators 
● Tables 
● Chairs  1

● Pop Up Tents 
● Portable Toilets 
● Portable Toilets (ADA) 
● Hand wash Units  
● Work/Passenger Carts 
● Fork Lift 
● Dumpster Charges 

1Cost for chairs include rental of additional chairs, as needed to accommodate up to 2,600 capacity. 



● Office of Sustainability 
● Custodial 
● Trash/Recycling totes 
● Grounds Keeper 
● Career Center Conference Room Rental  

 
PRODUCTION 

● Production/Stage Manager 
● Production Manager/Show Advance 
● Stage Hands - Scene Techs 
● Runners 
● Towels/Disposables 
● Credentials 
● Sound 
● Lights 
● Staging/Roof/Risers/Cable Ramps 
● Generator(s) 
● Back Line 
● Mojo Barricade 

 
ARTIST RELATIONS 

● Runners 
● Back of House Manager 
● Back of House Crew 
● Hospitality & Catering Tents 
● Catering 
● Decor/Furniture 
● Glow Bugs/Lighting 
● VIP Toilets 

 
PARKING OPERATIONS 

● Light Towers 
● Traffic Display Signs 
● SC Metro Transit 
● UCSC Parking Enforcement 
● UCSC Parking Staff 
● Disability Van Service Shuttle(s) / Campus Transit 
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